Giant
Cycling
World

Antony Lo

CEO/Giant Global Group
March 14th 2013

RIDE LIFE.
RIDE GIANT.

C GIANT


































,_, _m_

g.
el













A

USS1.8 BILLION

6.2m

NTS53 BILLION

Sales
Volume

1972

2012



MARKET

® Europe
O North America
B Asia and Others




Global Share

Quantity







Global Share

AMmount
















Specialty
Retaliler




Value Chain




_
LOBALOCA

T









A

Giant Brand

®EODM
T OEM




A

OUR BRAND PROMISE

INSPIRE ADVENTURE IN ALL
RIDERS BY BECOMING THE
PERFECT GUIDE AND
COMPANION FOR THEIR
UNIQUE CYCLING EXPERIENCE.
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GREAT PRODUCT

TECHNOLOGY BRAND
INNOVATION SUPERIOR VALUE VALUE CREATION
GCW-GIANT CYCLING WORLD NEW CYCLING CULTURE
- CYCLING SCIENCE = EXPERIENCE MARKETING
- TOTAL CYCLING SOLUTION PREMIUM PRODUCT - PRO RACING
= HUMAN CENTERED TECHNOLOGY - GLOBAL BRAND

POPULAR PRICE

MANUFACTURING



WELCOME TO GIANT CYCLING WORLD
WHERE DO YOU RIDE? EIZ/RE & IR EH

OFF-ROAD

Mostly mountain trails and dirt paths.

TS

X-ROAD
A mix of paved road and dirt paths,

ON-ROAD

Always on a paved road.

SIMPLE

PERFORMANCE

Competition or enthusiast

SPORT

{ Fitness or escape

LIFESTYLE

Commuter or recreation
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RACING
SPONSORSHIP
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Denis Menchov of Team Rabobank secured the overall victory at 2009
Giro d’Italia with his GIANT bikes.
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MARK RENSHAW SCORED HIS FIRST WIN OF 2013 ON HIS PROPEL ADVANCED SL
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Canada

USA

Poland

Giant International
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CYCLING / HEALTH

SCIENCE
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RIGHT /% RIDE

Right Ride System

Derafleur lever

Knoe check




RIGHT /¥ RIDE

RIGHT RIDE
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Ride Right
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Right Bike
Right Size
Right Fit

Right Ride Elﬁﬁﬁé‘i?ﬁ%ﬁiﬂgﬂtﬁ?
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CYCLING
ISLAND
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CYCLING ISLAND PYRAMID
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CYCLING PRODUCT
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CYCLING PRODUCT
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Target Market
population of

billion



saving lives one bike at a time
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HEALTHY PEOPLE
BETTERLIFE

BEAUTIFUL EART
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SWISS WATCH MANUFACTURE

SINCE 11

NOYELTIES COLLECTION MANUFACTURE PRESS & EYENTS NET

(GRANDE CLASS TRAVELLER
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Every element of the brand from product,
communications, packaging, retail etc has to be
tightly controlled to ensure design consistency e et
and fit with the brand blueprint

Willkommen bei Volkswagen.

Volkswagen freut sich iiber die Auto Trophy 2005
fir den Fox, Golf und Touran.
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Mercedes Benz

=

Models . T8y WINTER EVENT
Select a Model . e :
Certified Pre-Owned

Build Your Own

Locate a Dealer
Financial Solutions
What's New

Mercedes In Depth >

Owners Online

i n SPECIAL LEASE OFFERS AVAILABLE ON SELECT G, E, M, AND R-CLASS MODELS.
Portfolio Log-in









