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Risk levels at origination
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Correlation with revolving balances
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Comparison of loan performance

Dec 2015
Performance for the trades (12 months)

New originations

Dec 2014
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Typical OML Borrower post origination

OML BORROWER CREDIT ACTIVE CONSUMER
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Who’s a typical OML borrower?

OML BORROWER
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Dynamics and drivers
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Investor perspectives

Innovation 
and partnership

Consolidation
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Regulation

Customer acquisition

Q&A
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For additional information, 

please contact:

@ExperianVision | #vision2016

Follow us on Twitter:

#vision2016 Gavin.Harding@experian.com

www.linkedin.com/in/gavinvharding

Natasha.Madan@experian.com

www.linkedin.com/in/natashamadan
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Share your thoughts about Vision 2016! 

Please take the time now to give us your feedback about this session. 
You can complete the survey in the mobile app or request a paper survey. 

Select the breakout 

session you attended

Select the Survey

button and complete1 2

#vision2016
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