The Creative Team of the Future
Do you have what it takes to survive – and thrive – in the creative industry?
Becoming an Effective Problem Solver
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One-third of AAF Ad Club members cited problem-solving skills as the most useful trait for creative professionals to develop in the next three to five years.*
Do you have what it takes to solve critical business problems and prove to employers you’re a valuable asset? Here’s a quick check:

· Are you comfortable manipulating data in Excel and interpreting facts and figures? If not, consider taking a refresher course so you’re prepared to analyze data about user behavior.
· Are you familiar with and open to experimenting with new technologies and tools – like QR codes or location-based apps? If not, make an effort to peruse industry publications, blogs and Twitter feeds to keep apprised of new trends and innovations.
· Do you consider yourself a team player? If not, volunteer to work on a project that involves collaborating with employees in different parts of the company. As campaigns become more integrated, working with many different people across – and sometimes outside – an organization is necessary to successfully roll out a campaign.
Collaborating With Remote Colleagues


84% of AAF Ad Club members said they expect the number of creative professionals who work remotely to increase in the next three to five years.*
Here are some useful (and free or low-cost) tools that you can use to ease communication and collaboration among your team:

· Dropbox – service that lets you bring your photos, documents and videos anywhere and share them easily

· Drop.io – online file-sharing service that allows you to quickly create “drops,” which contain files of any type that can be accessed via the internet, email, phone, fax and widgets

· Evernote – suite of software and services designed for note-taking and archiving
· Google Docs – web-based word processing, spreadsheet, presentation, form and data storage service; allows you to create and edit documents online while collaborating in real time with other users

· Joomla – open source content management system for publishing content on the Web and intranets
· Skype – communication tool that allows you to speak to, see and instant message other people

· Ta-da List – to-do list application from 37signals that allows the tracking of list modifications via RSS feeds
· Windows Live Messenger – Microsoft’s instant messenger, which allows you to video chat, share files and links, and view photos and online videos, among other features
· Writeboard – collaborative text editor that allows the creation of password-protected, web-based text documents

Embracing Social Media (Whether You Want to or Not)
62% of AAF Ad Club members expect creative professionals will have much more responsibility for social media tasks in the next three to five years; 31% said somewhat more responsibility.*
Whether you like it or not, social media is here to stay – and that means it’s in your best interest to get familiar with it, even if these tasks may typically fall in the marketing and PR category. Here’s a list of social media-related tasks that can help round out your resume, ultimately making you more attractive to employers in the future:
	To Do
	Check When Complete

	Develop content/graphics for social media sites (for Facebook pages, Twitter backgrounds, YouTube channel backgrounds, etc.)
	

	Plan and design compelling social media applications 
	

	Participate in real-time online conversations by answering questions, offering solutions and mediating discussions
	

	Coordinate social media outreach and viral ad campaigns that increase awareness and/or drive traffic to relevant pages on a website, while adhering to social network site rules and regulations
	

	Monitor and quantify social media activity using tools like Facebook Analytics, Klout and Topsy
	

	Educate staff on the implementation and use of new technologies; report on social media trends to management
	



Learn more about The Creative Team of the Future, a joint research project from The Creative Group and the American Advertising Federation, at creativegroup.com/creativeteamfuture. You’ll learn about key industry trends and how to prepare for upcoming changes, as well as tips for improving your overall marketability.

Download a free copy of our research guide, watch video interviews with leading creative thinkers and more at creativegroup.com/creativeteamfuture.
About The Creative Group
The Creative Group specializes in placing a range of highly skilled interactive, design and marketing professionals with a variety of firms. For more information, visit creativegroup.com. Follow us at facebook.com/thecreativegroup and twitter.com/creativegroup.









Donna Farrugia, The Creative Group – June 2011

*Source: The Creative Group survey of more than 500 AAF Ad Club members conducted in February 2011.
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