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AON  
AUSTRALASIAN RISK 

BENCHMARKING SURVE 2009 

“The GFC has increased risk managers’ concern 

about all areas of risk, with risk to brand image and 

corporate reputation remaining the leading concern in 

the business community. No-one wants to experience 

the kind of brand fallout that has been suffered 

globally by failed banks.” 

- Aon CEO, Steve Nevett 



ARTHUR ANDERSON 

“There is extraordinary power in our name 

because it stands for time-tested values,  

a unique global operating approach  

and recognised superior performance.”  

- CEO, Joseph Berardino 



ORGANISATIONAL RISKS 

 Sovereign/political  

 Regulatory risk 

 Interest rate risk 

 Foreign exchange 

 Overhead risk 

 Legal risk 

 Fraud Risk 

 Operations risk 

 Economic conditions risk 

 Credit risk 

 Liquidity risk 

 Reputational risk 

























“There’s no one 
who wants this 

thing over more 
than I do; I want 

my life back.” 
May 31st 2010 

 

“The Gulf of Mexico is a 
very big ocean. The 

amount of volume of oil 
and dispersant we are 

putting into it is tiny in 
relation to the total water 

volume.” 
May 14th 2010 
 



REPUTATION 

trust 
governance 

ethics compliance 

transparency 

conflicts of interest 

codes of conduct 

environment 

community 

staff 

customers 

suppliers 



ANYTHING THAT CAN CAUSE… 

A drop in sales 

Loss of customers 

Hinder the ability to obtain 

new customers, or staff 

Has the potential to increase 

regulation 

Diminishes respect or trust for 

your organisation or your 

industry  



UNITED AIRLINES TWITTER FEED 



KEY FACTORS DRIVING       
REPUTATIONAL RISK 

1. The Internet and social media (instant 

communication, citizen journalism, viral 

distribution) 

2. Increasingly activist investors, financier, 

communities (the rise of the stakeholder) 

3. Changing values (societal values different from 

10 years ago) 



Source: International Public Relations Association 

HAZARD + OUTRAGE + INTERNET 

1. Outrage  - factors that 

drive fear, anger, 

distress, discomfort 

2. Internet & media 

amplifies the effect 

3. Social Media can raise 

the level of outrage 

and corresponding 

impact 



INTEL RESPONDS 



INTEL & APPLE DUMP CONFLICT MINERALS 














