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1.0 THE VISUAL IDENTITY 
Proper Wordmark Use

The preferred use is the colour version of the 
primary wordmark. When using this version 
of the wordmark, the background colour 
should allow for maximum legibility.

The primary black wordmark may be used 
when there is a colour limitation (e.g., in a 
black-and-white ad, single colour printing 
etc.). When using this version of the 
wordmark, the background colour should 
allow for maximum legibility.
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1.0 THE VISUAL IDENTITY 
Proper Wordmark Use • Reversed

The reversed wordmark should only be used 
on a dark, or solid, background colour. The 
reversed wordmark must be highly legible 
when this version is used.
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1.0 THE VISUAL IDENTITY 
Improper Wordmark Usage

To maintain the integrity of the brand, below are examples 
that demonstrate how the wordmark should NOT be used:

When the wordmark is used on an image, always ensure 
that the wordmark is placed in a clear and uncluttered 
area. The wordmark should not be placed on a colour 
field or busy patterned background that hinders the 
wordmark’s legibility.
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1.0 THE VISUAL IDENTITY 
Wordmark Usage Restrictions

The CIFAR wordmark has been carefully designed to ensure 
legibility and visual balance, and should not be altered in any 
way. The typography and symbol have been designed to exist 
together as a unit. There are precise standards for preserving 
the wordmark. These standards exist to ensure that the 
wordmark’s impact, integrity and recognition value will not be 
diluted through alteration.

To ensure optimum visibility, the wordmark should be crystal 
clear, free from distortion and set off from other graphic 
elements, such as type, photographs and illustrations. In order 
to preserve the quality of the image, the wordmark should 
always be reproduced from digital artwork.

DO NOT modify, or stretch  
the wordmark in any way.

DO NOT alter the  
orientation of the wordmark.

DO NOT enclose the 
wordmark within a shape, 
or a border.

DO NOT alter the colour of  
the wordmark.

DO NOT simulate embossed, or drop-
shadow effects on the wordmark.

DO NOT outline the wordmark.

DO NOT use any other  
typeface for the wordmark.

DO NOT switch the underline’s  
alignment to flush left.

DO NOT alter the proportions of 
the wordmark.

DO NOT change the line’s length. DO NOT omit any part  
of the symbol.

DO NOT use tints, transparencies, or 
gradients on the wordmark.
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