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What’s Your Social Networking Style?

Designers are everywhere online – sharing photos, witty comments, design projects, career advice, and more. But have you spent much time thinking about your approach to social media? It’s important because how you come across online can have a big impact on your career. Take this quiz to find out your social networking style.
1. When it comes to posting photos or videos of yourself online, you …

A. Enjoy other people’s photos and videos but don’t post many of your own.
B. Mainly post design inspiration or new projects (with permission).
C. Only post photos or videos if they’re really good.
D. Post photos or videos weekly, tagging everyone.
2. Your LinkedIn profile is …

A. About half done – deadlines call.
B. Good enough to send to a potential employer; and you have a large network of professional connections.
C. Better than a traditional resume. It showcases your skills, accomplishments and a bit of personality and is synced to your portfolio via a display app. Your network includes personal and professional contacts.
D. Linked to your Twitter account – you want to keep things fresh.
3. Your coworker, whom you like well enough but isn’t a close friend, asks to connect on Facebook. You …
A. Ignore or politely decline the request; you don’t feel comfortable friending colleagues.

B. Accept the request and add the coworker to your “professional/work” group.

C. Accept the request – nothing crazy is happening on your Facebook page.
D. Immediately accept the request, even though you post about some pretty personal stuff.
4. You’re at lunch with a friend who tweets and posts several times during the meal. You …
A. Make a mental note not to spend time with this person in the future.

B. Use the time to catch up on your favorite design blogs.

C. Do some tweeting and posting yourself. You rarely go an hour without grabbing your smartphone.

D. Post about how annoying it is to be with someone who’s ignoring you.

5. When it comes to Facebook privacy settings, you …

A. Use them religiously, even though you don’t have a lot of Facebook friends.

B. Leave your profile relatively open, since you post primarily on professional topics.

C. Have numerous groups and friend lists to help you manage hundreds of connections and make sure nobody receives inappropriate information.

D. Leave your profile open – you have nothing to hide.

6. When it comes to the time you spend posting to social media sites versus reading or responding to other people’s content, you …

A. Read a lot more than you post.
B. About equal – you post about and chime in on a lot of design topics.
C. It’s all about give and take – you constantly post, comment and chat with friends and creative types.
D. Reply sometimes, but spend most of your time crafting your own posts.
7. Before posting something online, you …
A. Say what? I rarely post anything.
B. Make sure it’s something your design friends haven’t seen or heard countless times already.
C. Check for errors and tailor your message to the audience.
D. Don’t think about it too much … you post a lot each day!

8. When someone googles you, he or she is apt to find:

A. A few professional profiles and some locked personal profiles.

B. Your portfolio site, Twitter feed and other professional information.

C. Lots of personal and professional information about you, but nothing too embarrassing.

D. All kinds of stuff – some of it professional, some of it not very professional.

9. You receive a request to connect on LinkedIn from someone you don’t know. You …
A. Decline the request; you avoid connecting with people you haven’t met.

B. Review his profile before deciding whether to connect. If the person is in the design field, you’ll make the connection.
C. Review his profile and see if you have any mutual friends. If so, you’ll connect with him.

D. Immediately accept the request and scour your new contact’s connections to see whom you might add to your network.

10. You’re traveling and want to find a good restaurant for a business meeting. You …

A. Look online or ask friends for information via email or in person.
B. Send messages to a few professional LinkedIn contacts who live in the area. You might be able to meet with them while you’re there.

C. Direct message a few local contacts on Facebook and Twitter.
D. Put out an APB (All Points Bulletin) for recommendations via Facebook, Twitter and LinkedIn.
What Your Answers Mean
If you answered mostly:
A … You’re a Minimalist
You love your paper sketchbook more than Twitter, but you keep a small online presence to stay in the digital loop. You’re more likely to read other people’s posts than publish your own content online. Social media is simply a way for you to find out what’s going on in the industry and keep up with a few friends. Privacy is a big deal for you on any social networking site.
Some social media tips:

· Your listening skills make you a valuable information source, so don’t hesitate to share what you know. If you’re forwarding along an article or someone else’s post, give your own take on things, too.

· Be sure to complete your social media profiles. You may shy away from including a headshot or revealing details about your work history on LinkedIn, for example, but this makes it harder for potential employers or clients to find and connect with you. 

· Don’t always wait for people to make the first move. Actively reach out to new contacts – most people will appreciate the gesture.

B … You’re a No-Nonsense Networker
Social media isn’t about friends as much as it’s about work. You’re making professional contacts, digging up inspiration and keeping up with the latest in the industry. In fact, you might be the first in the office to spot a new design trend or interesting statistic. Your status updates tend to revolve around design or creativity more than your social life … unless you’re tweeting about a #HOWlive party!
Some social media tips:
· In addition to offering interesting posts about design, show a little personality every now and then; it’ll make you more personable and engaging.

· As you build your reputation as an industry expert, be sure to give others in your profession a boost, too, by sharing or retweeting their ideas and wisdom.

· Keeping up with countless design feeds can become all-consuming. Don’t let online activities replace in-person meetings. User groups and trade associations can help you forge useful connections.

C … You’re a Creative Connector
You’re what author Malcolm Gladwell so famously calls a “connector.” You make friends easily – whether it’s in real life or on social media sites. And you love to introduce all those folks to each other. There’s almost always a smartphone in your hand because you’re constantly (and carefully) managing your social networks. You “listen” as much as you talk on social media and take care to push the right messages out to the right audience. Many people would envy your follower and friend counts, especially because you’re so engaged with many of them.
Some social media tips:

· Although you embrace social networking, don’t let it drive you to distraction. Spending a few hours each day away from your computer or smartphone can help you be more productive.
· For the time you set aside to unplug, consider scheduling an in-person meetup with a former colleague or conference attendee you recently met. Catching up with contacts in person – over coffee or lunch – is a great way to strengthen your relationships and develop your social skills.
· You may be so drawn to online activities that you have trouble giving people your undivided attention when meeting in person. When chatting face-to-face with contacts, don’t forget to put your smartphone down.
D … You’re a Digital Extrovert
You treat the Internet like your BFF, freely sharing updates about your work and personal lives. In fact, you don’t really see the point in separating the two – it’s one in the same to you. You have plenty of contacts and most of them see all your status updates. You’re just as likely to share a great recipe as tweet a quote from a session at the HOW Conference. You’ve probably been accused of giving “TMI” (too much information), but you have nothing to hide. It’s not hard to find photos or videos of you online.

Some social media tips:
· Understand that not all people are as comfortable revealing themselves online. Think twice before tagging someone in a photo or posting something controversial on a contact’s Timeline, stream, etc.

· Consider using Facebook groups or lists. Your friends may want to hear all about your painful trip to the dentist or last night’s pub crawl, but your boss probably doesn’t.
· Keep your posts positive. In general, people prefer uplifting information. It’s OK to vent on occasion, but don’t get into the details and never name names.
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For more tips on making a positive digital impression, or to download a free copy of our business etiquette guide, visit: www.roberthalf.us/businessetiquette.
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