
What is the single most important lever that will drive business in the next 
few years?

How much of an impact do you think Predictive 
Analytics will have on strategic decision-making?
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The Wipro FT World Economic Forum Poll, Davos 2013, indicates that businesses will turn to technology – and chiefly Predictive 
Analytics – as a way to hedge against sluggish global demand.  The poll was taken by 55 of the world’s top business leaders.

Business leaders appear convinced that crisis-ridden 
Europe will be the leading reason for sluggish 
global demand in the coming months. This will 
be accentuated by declining demand from other 
economies, including the US. However, the picture 
is not as gloomy as it may initially appear. Asian 
economies, with increasing purchasing power, are 
likely to come to the rescue of global businesses, 
compensating for demand. The question businesses 
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must ask is: “Are we ready with people, talent, technology, customer insights and products for these new 
markets?” The answer could trigger an intense focus on talent creation and acquisition, innovation and 
technology.

Asian markets are erratic, unpredictable, frustratingly difficult to understand and tough to dominate; they are 
price sensitive and driven by volumes, not margins. While solutions to talent supply emerge, can technology 
play a role in understanding and addressing new markets? How can technology ensure that businesses that 
have shaped consumption in developed markets for the last century make the leap across oceans and 
cultures to replicate their success?  

As many as 35% of the poll respondents in the 
Wipro-FT Poll at the World Economic Forum in 
Davos (January 2013) felt technological advancements 
would be the key to driving business over the 
next few years (see Q1). As many as 32% felt that 
customer experience could be just as important. 
However, our poll results suggested that customer 
experience may need to be addressed more closely 
in Asian markets, if businesses wanted to succeed 
outside of their traditional spheres of influence.

In an uncertain future of shifting markets, unfamiliar 
demographics, challenging cultures and re-engineered 
business strategy, Predictive Analytics emerged a 
clear winner as a strategic decision-making tool 
(see Q2). Of the respondents, 51% said that 
Predictive Analytics would have a `very high impact’ 
and another 29% said it would have an ‘extremely 
high impact’ on their decision making (IDC expects 
a 10.1% compound annual growth rate in the 
analytics market every year until 2016i). Businesses 
are waking up to the fact that unless they can make 
quick and accurate decisions, they may miss the 
small windows of opportunity that rapidly changing 
markets are throwing at them.  
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What are the key attributes that define today’s 
workforce?

What is that one key attribute necessary for an 
organization to be future ready?

What is that one key attribute necessary for an 
organization to be future ready?
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Changing behavior - 
social, global, connected

Changing demographics- 
younger, diverse and 
inclusive

Changing work style- 
mobile, tech savvy, 
collaborative

None of these

Flexibility to adapt 
to changing business 
landscape

Agility to respond faster 
to customer needs

Insights to preempt 
customer needs

Stability to meet 
economic pressures

Collaborative product/
service development 
based on customer 
inputs

Business insights from 
analytics for better 
customer experience

More accessible business 
models - social, local, 
mobile

None of these

It’s not just markets that are changing behaviour. 
51% of the respondents in the poll said that 
today’s workforce is changing (see Q3). It is more 
social, global and connected than it was before. 
For modern business leaders steering their 
organizations towards the future - the change 
presents an enormous challenge. Can age-old 
theories that call for nurturing talent, building 
loyalty, investing in retention and rewarding tenure 
stand on their own? Or do they need an extra 
leg for support? The response, as reflected at the 
Summer Davos in Asia last year,ii is that “Science 
and Technology hold one of the keys to managing 
the complexity to maintain entirely contradictory 
views of reality. Leaders need minds that can 
accommodate these more complicated truths 
they now confront.”

Going by the poll results, there is a strong belief 
that the future is being recast and redefined. 
Of our respondents, 51% felt that businesses 
needed to be flexible in order to be future ready 
(see Q4).  The need for flexibility is the outcome of 
uncertainty, confirmed by the 33% of respondents 
who felt that agility to respond faster to customer 
needs would define future ready organizations. 

This also explains the emerging demand for 
Predictive Analytics – 35% said that they were 
creating business insights from analytics for a better 
customer experience in order to differentiate 
their business (see Q5). But they were just as aware 
of the need to use customer collaboration in 
developing products and services (36%). Could 
this be because emerging markets with smaller 
margins and tighter windows of opportunity 
demand higher customer centricity for success? 
It does appear that in these unforgiving but 
growing markets, businesses will have to depend 
on analytics, collaboration and severely improved 
customer experience to remain in play.

Conclusion
The poll results emphasize the need for organizations to be ahead of the curve by leveraging Predictive Analytics to forecast 
markets, trends and customer preferences. Additionally, organizations must prepare for change by building flexibility, agility and 
adaptability into their DNA.

i http://www.idc.com/getdoc.jsp?containerId=235494#.UQbEL78qZ0g
ii Annual Meeting of the New Champions 2012 (Creating the Future Economy): http://www3.weforum.org/docs/AMNC12/WEF_AMNC12_Report.pdf
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