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Measuring Success 

Over 80 percent condom use among casual partners maintained 2002-2014. 

LYC messages proven to positively influence attitudes toward condoms, and condom use. 

LYC messages less likely to influence condom use among highly sexualised men. 

The big questions 
1:  How to we create culture change in an increasingly fragmented target group? 

2: How can we better engage highly sexualised GMSM to use condoms? 

3:  How can we increase testing rates among high-risk GMSM? 

4:  After the CD4 threshold is lifted, what role can NZAF play in ensuring that the potential 

 benefits of UVL are realised? 

5:  If PrEP was funded for high-risk GMSM in New Zealand, how could we make it accessible 

 to this group while minimising the erosion of condom-use among other GMSM? 

 


