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innovativeolder

The European Innovation Partnership on Active and Healthy Ageing (EIP on AHA),
has engaged with several multi-stakeholders organisations called iChampionsoin the development of
a Blueprint, a living document containing a shared vision on how innovation enabled by a Digital
Single Market can transform health and care provision and contribute to the European Silver
Economy

K3 % BLUEPRINT

DIGITAL TRANSFORMATION OF HEALTH AND CARE FOR THE AGEING SOCIETY
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THE BLUEPRINT STRATEGY
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EU MAP OF INVESTMENTS

European

ON DIGITAL SOLUTIONS FOR AHA Sommision_

A short online consultation to identify plans for investment for
the sustainable deployment at large-scale
of digitally-enabled innovative solutions for Active & Healthy Ageing (AHA)

across Europe between 2017 and 2020

Be part of the EU map of investments

https://echalliance.com/page/EuConsultation
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https://echalliance.com/page/EuConsultation

EARLY RESULTS - OVERVIEW

41 responses have been submitted up to 26 April 2017
A majority are from industry seeking to showcase their products for AHA

11 submissions have been deemed valid, representing 18 procurements in 2017/2018

The majority of these (15) are committed procurements
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RESPONDENT PROFILES
BY GEOGRAPHY & ORG TYPE

Organisation Types

Health and/or social care provider i

0,
PUBLIC 5%
!\Iat!onfall regional government and 18%
institutions
H2020 Project 9%
Health and/or social care provider - 9o/
PRIVATE °
Network organisation 9%
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AREA OF INTERVENTION OF THE PROCUREMENTS

Integrated care & chronic disease management 6l1%

ICT solutions for independent living

Medicines adherence
Note:

Multiple choice question. In many
cases, each procurement related to
more than one area of intervention.

Ape-friendly environments

Falls prevention

Frailty and functional decline

Other
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AMOUNT OF INVESTMENT PER PROCUREMENT

61% 39%
investing up to ulm investing a4lm+
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TARGET POPULATION

Age of target population Estimated no. of population targeted by procurements

1m + people 50%

10,0017 999,999

% of
17% procurements

<500

6%
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EXPECTED OUTCOMES

Expected outcomes of procurement

Better self-management for patient

Better health cutcomes andfor quality of life for patient
Improved communication between patient and health care
professionals
More personalised care

Production of quality data for information sharing
Improved productivity for healthcare professionals
Deliver more care in home setting rather than hospital
More time to care for health care professionals

Reduced costs for health care provider

Creation of jobs, growth
Reduced risk of developing long term conditions e.g.
diabetes

7%
67%
B1%
56%
56%
50% Note:
44% Multiple choice question.
In many cases, each
44% procurement had more
than one  expected
outcome.



EARLY LEARNING FROM THE CONSULTATION

Both sides of the market T supply & demand i
need to increase their visibility and mutual knowledge
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