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World Federation of Advertisers: bringing together the world's biggest marketers



GDPR is critically important for 59% of brand 
owners
Q: Is implementing GDPR a priority for your organisation?



Losing consumer trust is the biggest risk
Q: What are the biggest risks of GDPR 
non-compliance for your organisation? 

Trust/reputation



70% of marketers not fully aware of the impact
Q: Do you think that marketers in your organisation are fully aware of the
implications of GDPR for future marketing campaigns?



Difficult balancing act for marketers



Connecting the dots 
between data stored across

different parts of the 
organisation is #1 challenge 

for brand owners
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GDPR requires different teams to work together



Raising awareness is key

Q: What steps is your company taking to raise awareness of GDPR internally?



Bridging the gap between legal and marketing
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