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Dear Exhibitor/Sponsor/Advertiser: ]

Dental Hygienists from around the nation will gather at the David Lawrence
Convention Center in Pittsburgh, Penn., on June 8-14, 2016, for the American
Dental Hygienists’ Association (ADHA) Center for Lifelong Learning at the

93rd Annual Session. The ADHA invites you to be a part North America’s
premier dental hygiene meeting and plan to incorporate CLL at the 93rd Annual
Session into your company’s marketing strategy for 2016.

Please review the enclosed information for exhibiting, sponsorship, and
advertising opportunities for the largest meeting for dental hygiene
professionals of 2016.

It is our hope to work with you to develop uniquely integrated sponsorship and
advertising programs designed to meet your marketing goals. In fact,

our most successful programs are a result of this type of interpersonal
collaboration. Our commitment is to partner with you and ultimately exceed
your expectations.

We look forward to seeing you in Pittsburgh!

Maddie Hilpert
Director of Corporate Development

Dawn Amaskane
Sr. Manager of Meetings & Conventions
312/440-8912 312/440-8903

Bridget Flynn
Exhibits Coordinator

312/440-8931

Companies must be a contracted exhibitor to sponsor any event/item
during CLL at the 93rd Annual Session.

EXHIBITOR PROSPECTUS AND SPONSORSHIP OPPORTUNITIES GUIDE

Incorporated in 1986 as a support organization
of the ADHA, the Institute for Oral Health
(IOH) is a foundation committed to securing
the future of the dental hygiene profession by
supporting valuable research endeavors as
well as the education of quality dental hygiene
students. Each year, the ADHA IOH provides funding for
educational scholarships, fellowships, research grants and
community service grants to dental hygienists throughout
the United States.

The ADHA Institute for Oral Health is a non-profit 501(c)3
foundation, and therefore relies solely upon the generosity
and the continued support of ADHA members and
organizations, student members and chapters, dedicated
oral health professionals, and corporate supporters.

CORPORATE INVOLVEMENT

ADHA Institute for Oral Health Corporate Challenge
Grant — Cost: $5,000

During CLL, the ADHA Institute operates an informational
and fundraising booth in the ADHA community center,
staffed by volunteers, where ADHA members and student
hygienists can make a tax-deductible donation. The
challenge grant sponsorship is a donation match (at 1:1),
whereby each donation by a member is “matched” by your
company, up to a total limit of $5,000.

Institute for Oral Health Benefit & President’s Gala
Date: Friday, June 10, 2016

Time: 7:30 p.m. — 11:00 p.m.

This year, we will be hosting a black-tie optional Gala

to salute our President and raise money for our ADHA
Institute for Oral Health. A lovely plated, sit down dinner
will be followed by dancing and of course our auction!
Seating is very limited this year, so make sure to get your
sponsor tables reserved today!

Table Sponsor Cost: $4,000 per table

Premiere Sponsor Cost: $8,000 per table

The Benefit Reception/President’s Gala is the most
significant fundraising event of the year to help support
the Institute for Oral Health’s mission in providing
educational scholarships, fellowships, research grants and
community service grants to dental hygienists throughout
the United States. This event will offer the opportunity to
all attendees an evening to dance, network and enjoy the
ever popular silent auction. Additionally, 20 percent of
the sponsorship dollars and all auction/raffle proceeds
will go directly to the IOH. The remaining sponsorship
dollars will be placed towards the food and beverage/
entertainment costs of producing this reception.

$4,000 Table Sponsorship benefits will include: one (1)
reserved table for 10 people inside the ballroom to entertain
guests and 20 drink tickets.

FOUND ATION ADHA INSTITUTE FOR ORAL HEALTH (IOH)
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$8,000 Premier Sponsorship benefits will include:
two (2) reserved tables for 10 people each, inside the
ballroom; and 40 drink tickets.

Both sponsorship levels will include logo branding
opportunities that include: corporate logo on beverage
napkins; corporate logo on signage; and corporate logo
listed next to event on website and onsite program.

IOH Benefit Reception Auction ltem

Cost: Donated ltem

The Silent Auction, the very popular annual fundraising
event to directly support the Institute of Oral Health, has
featured items from corporate donors, members and
community partners. We ask that you donate an item to be
featured in the Silent Auction that takes place at the Benefit
Reception, Friday, June 10, 2016.

Corporate Membership

As a low cost way to support the Dental Hygiene Profession

and IOH, we encourage you to join as a Corporate

Member. All Corporate Members receive recognition during

the 2016 ADHA CLL at Annual Session, recognition in the

2016 IOH Annual Report, and a complimentary subscription

to ACCESS Magazine.

* Results from Dental Hygiene Omnibus Survey on
clinicians recommendation habits, communication styles,
product feedback, etc

+ Recognition in ADHA ACCESS Magazine

» Listing in print and electronic ADHA Institute Annual Report

* Recognition at IOH fundraising booth during CLL/Annual
Session (application must be sent in prior to May 6, 2016)

* 10% Discount on membership mailing list

» Listing and link to your company’s website on the IOH
website (100,000 hits annually)

Tier 1
Cost: $500 for year membership
Includes all benefits listed above.

Tier 2

Cost: $750 for year membership

Includes all benefits listed above plus the ability to include
one (1) question in a survey™.

Tier 3

Cost: $1,000 for year membership

Includes all benefits listed above plus the ability to include
two (2) questions in a survey™.

*Questions subject to style and industry appropriateness guidelines.
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PRODUCT FOCUS

Product Presentation

Event Cost: $650

Date: Friday June 10, 2016

One of the most popular events, the ADHA’s Product
Presentation offers 15 companies the opportunity to
present NEW and updated information on the products
they manufacture for the dental hygiene profession.
Space is limited.

Exhibit application and deposit must be received prior to
acceptance of your product presentation application.

ADHA/Henry Schein Innovation Center

Event Cost: $4,000

Date: Friday, June 10 and Saturday, June 11, 2016 —
Exhibit Floor Hours

Located on the exhibit floor, the ADHA/Henry Schein
Innovation Corner is a hands-on, interactive experience for
attendees to try your product or equipment.

CONTINUING EDUCATION SESSIONS

CE Sessions

More than 28 unique continuing education programs have
been developed for the 2016 CLL program. Each session
will be priced individually due to the varying range in costs
for speakers/panelists. If you are interested in sponsoring
a CE session, please contact Maddie Hilpert to discuss
availability/pricing.

The ADHA will provide an LCD projector, screen and
microphone for all sessions. Costs for additional
requirements requested will be the sponsor’s responsibility,
including material handling, machines/equipment,
electrical, etc.

All CE/Educational Session Sponsor Benefits include:

+ Company logo listed next to sponsored session on
the website.

» Company logo listed next to sponsored session in
onsite program.

« Company logo listed next to sponsored session in
onsite signage.

» Company logo displayed on website on 2016 sponsor
listing with link to company’s website.

« Company representative is allowed to provide a one- to
two-minute welcome at the beginning of each sponsored
CE session. Company affiliation must be properly
disclosed and no product promotion or company
materials may be distributed.

AWARD PROGRAMS

Alfred C. Fones Award — Sponsorship Cost: $3,500
Irene Newman Award — Sponsorship Cost: $3,500
These two separate and unique award programs recognize
the accomplishments of ADHA members who contribute
significantly to the profession and association. To qualify for
each award program, members must have a minimum of
15 years cumulative ADHA Active Membership (Newman
Award — 15 years; Fones Award 25 — years) and be
nominated by another active member or constituent
organization.

Student Advisor Award — Sponsorship Cost: $3,500
This award program recognizes an outstanding student
ADHA advisor for the effect she/he has had on the lives of
students.

Research Day — Sponsorship Cost: $32,000

(RDH and Student Table Clinics/Poster Sessions)

Date: Thursday, June 9, 2016

One of the most unique offerings at CLL is our Student
Table Clinic and Research Poster competition as well as
our RDH Posters. Once again, the ADHA will house all of
this research at one location for a Day of Research! As part
of this program, a Student Awards Breakfast will be held
with the sponsor of the program as the honored guest.

Student ADHA Member Community Service Award —
Sponsorship Cost: $4,500

The Community Service Award recognizes one (1)
outstanding student American Dental Hygienists’
Association chapter that has made a significant contribution
to the community.

Honorary Corporate Member
In recognition to any company sponsoring $15,000

or more will receive recognition at our premier event,
Saturday’s Plenary Session and Awards Program.

ADVERTISING OPPORTUNITIES

Attendee Marketing Banner Advertising

Support your exhibit and sponsorship efforts with a banner
ad in our attendee marketing e-mail campaign. Your
message will reach more than 32,000 dental hygienists
from across the country, several times throughout our six-
month marketing campaign. (January 2016 — June 2016)

* Four (4) full list e-mails sent each time to more than
32,000 RDHSs and students.

+ Eight (8) uniquely targeted list e-mails sent to
approximately 11,000 RDHs/students each.

* A historical open rate of nearly 24 percent.

Banner Size: 151 px. wide x 250 px. tall.
Quantity Available: Four(4) total.
Cost: $1,500 each

WHO ATTENDED IN 2015?

Attendance — 2,106
. ADHA Members

Delegates/Alternate Delegates
Students

International

Exhibitor Personnel

Non-Members/Other Healthcare Professionals

Did You Know?

Attendee Employment Setting*
[ Clinical/Private Practice

Education
B Public Health
[l Research

Corporate
B student

Other*

(*Consultant, Administration, Military, Retired, in addition to specialized
areas that could fall into either Education or Public Health)

+ 95 percent of attendees learned things that will help in their career.

+ 94 percent of attendees will do their job better as a result of this conference.
+ 93 percent of attendees said the overall event met or exceeded their expectations.
+ 97 percent of attendees would recommend CLL/AS.

What Exhibitors are saying about CLL/Annual Session:
My experience as an exhibitor at the ADHA CLL Annual
Session is invaluable to meet and make significant
relationships with the preventive leaders from all over

our country! Looking forward to a brand new venue in
Pittsburgh, PA in 2016!

The ADHA event was an excellent show to meet potential
customers as well as networking with educators who would
be useful in promoting our line.

This was our first time exhibiting at ADHA- CLL. We were
very pleased with the traffic we received as well as the
energy that was palpable throughout the show.

We had a blast at the ADHA Annual Session! Not only did
we have the opportunity to connect with countless dental
professionals to spread awareness about our product, it
was a lot of fun too!
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EXHIBITING OPPORTUNITIES

EXHIBITS 2016 — the largest exhibition dedicated to the dental
hygiene professional — is the platform for clinicians, educators,
researchers, public health, corporates, students, and numerous
other oral health professionals to discover and learn about the
products and services they need to become better hygienists.

EXHIBITS 2016 will bring together more than 125 companies
showcasing their products and services to the oral health care field.
Pittsburgh serves as a prime location to attract attendees. As a
result, we anticipate welcoming more than 2,000 RDHs and other
dental professionals/members of the dental team to CLL at the 93rd
Annual Session. This is your prime market to increase your brand
awareness and reconnect with the leaders in the dental hygiene
industry.

BY EXHIBITING YOU WILL:

» Showcase your company’s latest, cutting edge products.

+ Provide solutions to and develop mutually beneficial relationships
with oral healthcare professionals that will last for years to come.

» Meet hundreds of highly qualified leads in just two days

* Put your product or service in front of the industry’s most
influential leaders.

+ Maximize your marketing dollars and ROI.

* Promote brand image and build public awareness.

» Network with your colleagues.

* Analyze the competition.

EXHIBITS 2016 — June 10-11, 2016
Exhibit Hall B
David L. Lawrence Convention Center

Booth Space

late January 2016

WHAT'’S INCLUDED WITH BOOTH COSTS?

Exhibitors at EXHIBITS 2016 will have the following benefits:

+ Exhibitor ID sign and number; includes 8’ draped back wall and
3’ draped side walls.

+ Registration fees for four (4) exhibit booth personnel for each
10x10 space contracted.

— Additional booth personnel badges are available for purchase.

« Opportunity to purchase attendee list at the exhibitor discount fee.

« Company description online.

+ Online Exhibitor Resource Center access, which puts all the
necessary forms and deadlines at your fingertips.

+ Admittance to the Plenary Sessions.

+ Networking opportunities with the most comprehensive group of
dental hygienist leaders in the oral health community.

+ Opportunity to be featured in the ADHA’s online interactive show
guide and smart phone app, including the option to showcase
your company’s logo and website, making your company easily
accessible for attendees to add your booth information to their
customized show program.

EXHIBITING OPPORTUNITIES

Assighments made

Start Promoting Your Partnership Early!
EXHIBITS 2016 Provides:

ADHA EXHIBITS 2016 gives you the most
cost-effective way to meet face-to-face with
the voice of the dental hygiene profession
and key decision makers. You'll develop
solid new business leads while building on
existing relationships.

Reinforce your company image and
establish yourself as a permanent fixture in
the forefront of the minds of dental hygiene
professionals. As an ADHA exhibitor and
sponsor, you will benefit from excellent name
and product recognition among the top
dental hygiene professionals in the country.

Exhibiting with the ADHA not only increases
your dental hygiene connection by
participating at the largest national dental
hygiene show — but also the most affordable
show in terms of actual exhibiting costs.

Visit www.adha.org/annual-session, and
then click on the “Exhibit” for additional
information.

To become a 2016 exhibitor, please
contact the ADHA Exhibits Coordinator
at 312/440-8931.

BRANDED MATERIALS/OPPORTUNITIES
Registration Packet Mailer

Sponsorship Cost: $5,500 for each position, two (2)
positions available

The CLL/AS Registration Packet Mailer provides attendees

with their show badge, event tickets and important CLL/AS
messaging prior to arriving in Pittsburgh. This registration
packet is mailed to more than 1,500 pre-registered
attendees to help expedite their onsite experience so they

won’t have to wait in long registration lines. Take advantage

of this exclusive opportunity to have your company’s
premarketing message added as part of this packet.

Restroom Amenities in Convention Center
Sponsorship Cost: $7,500

Have your products available for attendees to sample

in the restrooms of the convention center during exhibit
days. This is a great way to drive them back to your booth.
A sign will be placed outside of each restroom with your
company’s logo and booth location. The ADHA will handle
restocking of product.

Schedule of Events Board

Sponsorship Cost: $3,500

What better way to ensure every attendee sees your
company logo and booth nhumber than to have it on the
“Schedule of Events” board. Used as a meeting point and
referenced throughout the event to find the next activity,
the oversized board offers your company the opportunity
to display pamphlets or brochures as well as one (1) meter
panel of space to display your marketing message.

Show Bag

Sponsorship Cost: $11,000

Includes Rights Fee and Production Costs for up to
2,500 tote bags

One of our most visible opportunities is to co-brand your
company on the show bag, which is distributed to each
attendee.

Water Cooler/Bottle

Sponsorship Cost: $6,500

Provide attendees with six (6) water stations throughout
the convention center Wednesday through Saturday.
The supporting company may provide water bottles to
attendees at their own cost.

Wayfinder Signage

Sponsorship Cost: $3,500

Help the attendees navigate their way around the event
— and to your booth! Directional signage will be placed
throughout the hotel and convention center, and your
company logo and booth number will be placed on
each sign.

SPONSORSHIP OPPORTUNITIES '

RNCLL
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CLL/AS Show Site Banner Advertising

Sponsorship Cost: Variable

CLL/AS show site Banner Advertising is the premier way
to increase booth traffic and to distinguish your brand
from your competitors. Your banner will make a lasting
impression to attendees during the convention. Locations
are determined based on traffic flow and costs vary
depending upon location.

If interested in more details on Escalator Banners or
Hanging Banners, please contact Maddie Hilpert for
more information.

Additional sponsorship opportunities can be custom
designed to help target a particular message.

Please contact Maddie Hilpert to discuss options
and availability.

Lunch and Learn

Sponsorship Cost: $5,000

Date: Thursday, June 9, 2016

Time: 1:00 p.m. — 2:30 p.m.

The Lunch and Learn Presentation includes multi-topic
roundtable discussions with colleagues and a facilitator
during a catered lunch. The Sponsor will have the
opportunity to have two (2) tables as well as provide one
to two minutes of greetings at the start of the luncheon.

3 WWW.ADHA.ORG/ANNUAL-SESSION EXHIBITOR PROSPECTUS AND SPONSORSHIP OPPORTUNITIES GUIDE EXHIBITOR PROSPECTUS AND SPONSORSHIP OPPORTUNITIES GUIDE WWW.ADHA.ORG/ANNUAL-SESSION 8
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EXHIBIT FLOOR

Exhibit Floor Reception — Sponsorship Cost: $20,000
Saturday, June 11, 2016 1:00 p.m. — 2:00 p.m.
Our most appreciated sponsorship (based on attendee
surveys), this traffic builder provides a fun, dessert-inspired
reception for attendees, which will keep them on the exhibit
floor to eat and shop the exhibits.

Exhibit Hall Aisle Signs — Sponsorship Cost: $2,500
Have your logo and booth number on each of the aisle
signs in the exhibit hall to ensure attendees know where
you are located.

Relaxation Station Seated Massage —

Sponsorship Cost: $5,000

Date: Friday, June 10 and Saturday, June 11, 2016,
during exhibit hours

A popular and soothing activity located in the exhibit hall.
All attendees will have the opportunity to visit the
sponsoring company’s booth to receive a coupon for a free,
relaxing seated massage from a professional masseuse.

Thursday Plenary Session — Sponsorship Cost: $40,000
Expected Attendance: 800+ attendees

Date: Thursday, June 9, 2016

Time: 8:00 a.m. — 9:15 a.m.

This plenary session kicks off CLL and builds excitement
for the remainder of the week! Anticipated attendance

is more than 800 people. Help set the tone of the event
through your support!

Saturday Plenary Session (Keynote and Awards Presentations)
Sponsorship Cost: $60,000

Expected Attendance: 1,800+ attendees

Date: Saturday, June 11,2016 Time: 8:00 a.m. — 9:45 a.m.
This is the largest plenary session of the event! Featuring
the ADHA awards presentation and the keynote speaker,
this is a great way to obtain exposure to nearly over 1,800
meeting attendees.

NETWORKING

Morning Coffee Networking

Jump start the attendees’ morning with coffee before they
head into a busy day of education. Through sponsorship of
the morning coffee, you will have access to approximately
800-1,200+ attendees as they enter into their morning
plenary session.

Coffee prior to Thursday’s Plenary Session: $ 12,000

Estimated audience: 900

Coffee prior to Saturday’s Plenary Session: $ 16,000

Estimated audience: 1,800
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SPONSORSHIP OPPORTUNITIES

Student Advisor Workshop — Sponsorship Cost: $2,500
Date: TBD (Friday, June 10 or Saturday, June 11, 2016)
This session is an opportunity for the advisors of student
ADHA membership groups to meet and exchange ideas
related to the advising of their chapters and students.

Installation Luncheon — Sponsorship Cost: $10,000
Date: Tuesday, June 14,2016 Time:12:30 p.m. —2:30 p.m.
A luncheon to honor all newly installed officers and trustees
with a fabulous array of food and a festive atmosphere.
This is the last opportunity for members to gather together
in a social atmosphere before departing the meeting.

BRANDED MATERIALS/

OPPORTUNTIES

Badgeholders/Lanyards — Sponsorship Cost: $9,000
Includes Rights Fee and Production Costs for up to
2,500 badge lanyards

A popular attendee perk, this sponsorship is an opportunity
to provide attendees with a re-usable badge holder and a
lanyard co-branded with your company’s name.

Exhibit Hall Opening Giveaway —

Sponsorship Cost: $3,500

Co-brand your company on an item giveaway that is
distributed to the first 200 attendees who enter the exhibit
hall on opening day.

Hotel Room Drop — Sponsorship Cost: $7,000
Approximate nhumber of room drops: 700

Interested in making the first impression as you welcome
the 2016 attendees to the event? Create a welcome
message and amenity to be delivered to CLL attendees
staying at the Co-Headquarters Hotels: Omni Pittsburgh
and the Westin Pittsburgh

Internet Lounge and Print Station —

Sponsorship Cost: $12,000

One of the most utilized attendee onsite resources is the
Internet Lounge and Print Station. Give your company
exposure as the attendees look at e-mails, download
handouts and print their CE Certificates.

Literature Distribution — Sponsorship Cost: $2,250
Opportunity to place literature or samples in attendee show
bag for approximately 1,800 attendees.

Publication Bin/’You Are Here” —

Sponsorship Cost: $3,500

Brand your company message/ad on a meter panel
connected to our “You are Here” map and bins where
attendees can pick up their Official Show Directory and
ACCESS magazine issue!

EXHIBITOR POINT LIST

Company Points
3M ESPE Preventive Care 362
Academy of Education Development 2
Academy of Orofacial Myofunctional 4
Therapy

ACT/Chattem 107
ACTEON North America 4
(Satelec & Sopro Companies)

Advanced Sensor Products 2
Advanced Technology & Capital 2
A-dec 5
AEGIS Communications 5
Air Techniques 36
AIT Dental 31
Align Technology 41
ALLPro 17
Alpine Air Products 8
AMD Lasers 2
American Dental Association 4
American Dental Education Association 7
American Eagle Instruments, Inc. 40
Arm & Hammer Division, Church & Dwight 288
Ascent Dental Media 15
Aseptico 18
Association of Professional Piercers 10

ASTDD-Association of State and Territorial 2
Dental Directors

Benco Dental 21
Beutlich, L.P. Pharmaceuticals 35
Biolase Technology 7
Biotene/Laclede 14
Biotrol International 25
Bosworth 14
Bows by Lisa Luann 2
BQ Ergonomics 6
Brasseler USA 138
Brewer Design 5
Brush Up (From GamesThatWork) 3
Cadbury Adams USALLC 121
California Raisin Marketing Board 4
Calorie Control Council 2
Cargill/ Zerose Erythritol 2
Carifree 2
Caslow PVT LLC 2
Centrix Dental/SFA 3
Cetylite Industries 76
CE Webinar 2
CE Zoom 2
ClikTech, Inc. 11
Colgate Oral Pharmaceuticals 1229
Coltene Whaledent 25
Columbia Dentoform 37
Community College of Southern Nevada 2
Crescent Products 4
Crest Oral-B/P & G Professional Oral Health 1640
Crosstex International 60
Crown Seating 12
CURAPROX USA 2
Dansko by Alexander’s 2
Danville Materials 2
Darby Dental 4
Del Pharmaceuticals 32
Denbur Oral Hygiene Division 2
DenLine Uniforms, Inc. 10
DenMat 2
Dental Arts Publishing 2
Dental Board Busters 2
Dental Compare 3
Dental EZ 66
Dental Herb Company 2
Dental Hygiene Nation 2
Dental Post 6
Dental R.A.T. 14
Dental Resources 32
Dentist Select 2
Dental Tribune America 10
Dental USA 2
Dentaljobs.net 6
Dentalsubs.com 2
DenTek Oral Care 4
Denticator 14
Dentosystems 2
Dentlight 2

Company

Dentrix Dental Systems

Points

24

DENTSPLY Pharmaceutical/Professional/ 546

Rinn

Designs for Vision

Dexcel Pharma

DH Methods of Education
Diatech/Hygienists Choice
Dimensions of Dental Hygiene
Discus Dental

DMG America

DNTLworks Equipment Corp.
DR Products

Dr. Collins

DS Water/Nursery Water
Eastern Washington University
Eco-Dentistry Association
Educational Designs/CareerFlow
eHuman/Brown & Herbranson Imaging
Element 34 Technology

Elsevier

EMS/Electro Medical Systems
EMS Dental Designs

Enovative Technologies

Envi International

Erskine Dental

EvoraPro - Oragenics

Exan Group

Excelsior College

E-Z Floss

F.A. Davis Company

Federal Bureau of Prisons

Feel Good

FIS/Nissah USA

Florida Probe Corporation
Flossfish.com

Forsyth School of Dental Hygiene at
MCPHS

G. Hartzell & Son

GC America

GEICO

GlaxoSmithKline

Greater New York Dental Meeting
GumChucks at Oralwise

Hager Worldwide

Hawaiian Moon

Health & Hygiene

HealthFirst Corp.

Healthmate International

Hello Products

Henry Schein

HERAEUS

Hostos Community College
Hu-Friedy Manufacturing Co.
Hydrabrush

Hygiene Direct

Hygienetown Magazine
HygienistPrep

IBD/Zylast - Bacteria & Viral Solutions
Infiniate Trading

Interdental Brush Buyer’s Club
Invado Pharmaceuticals

Isolite Systems

ITC Compounding & Natural Wellness
Pharmacy

Ivoclar Vivadent

Izun Pharmacuetical Corporation
JEDMED

Johnson & Johnson Oral Healthcare
Products

JS Dental Mfg / Directa AB

KaVo Dental

Kerr Total Care

Keystone Industries

Kilgore International
Kimberly-Clark Healthcare
Knotty Floss

Kodak Dental Systems Group
KOUINK

Kolibree

Kuraray America

LeEject

LM Dental
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Company Points
Lippincott Williams & Wilkins 53
Live-Right (Baby Banana Brush) 2
Lumadent 6
MAM USA 2
Mercer Consumer AKA Marsh US Consumer 122
Marquis Remote Diagnostics 2
Maryland DHA Well Being Committee 2
Massachusetts College of Pharmacy 2

Maxill

MCHB-Funded Projects: ASTDD and OHRC
McNeil-PPC Ultraclean

Med Sleeves

Medelita

Media Med

Medical Products Laboratories
Medicom

Microcopy

Microflex

Miltex

Mirror Gear

MIS Implants Technologies
ML International

Modern Hygienist

Molar Towne Productions
Mount Ida College

Mydent International
Nanova Biomaterials
Nashville Dental Staffing
National Institute of Dental &
Craniofacial Research
National Maternal and Child Oral Health
Resource Center

Natural Dentist, The
NEXADENTAL

NiteBite-- Randmark Dental Products
Nobel Biocare

NOMAD by Aribex

Nova Southeastern University
Novalar Pharmaceuticals
Noven Pharmaceuticals
O’Hehir University

OraBrite

Orabrush

Oral Health America
OraHealth USA

OraLine

Oral Cancer Foundation
OralCDX Laboratories
OralDNA Labs

OraPharma

Orascoptic

Oregon Tech Dental Hygiene
Osada

Osspray

Otto Trading

Pacific Dental Services
Paradigm Module

Paradigm Dental Models
Parnell Pharmaceuticals
Pascal International
Patterson Dental

Pattison Institute

PDI

PDT (Paradise Dental Technologies)
Pearson Dental Supply
Perio Protect

PerioDyne

PeriOptix

Pharmascience Laboratories
Philips Sonicare/Zoom
Photomed International

Plak Smacker
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POH Oral Health Products 3
Posture Perfect Solutions

Practicon, Inc. - Frasaco USA 4
Premier Dental Products Company 301
Prentice Hall Health 18
Prestige Brand Oral Care 16
Preventech 75
Primal Pictures LD 2
Professional Development Association, Inc 2
Professional Savy 6

Company Points
Prophy Magic 6
Prophy Perfect 12
Pulpdent Corporation 30
Quality Aspirators/Q-Optics 20
Quantitative Sciences/Attitude 6
Measurement Company

Quantum 2

Quintessence Publishing Co.
Ranir - Plackers

RDH Magazine/Pennwell
Remington Administrative Services
RGP Dental

Richmond Institute

Roden and Fields Dermatology
Rose Micro Solutions

Rosedale Therapeutics

Rowpar Pharmaceuticals
Schultz Optical

SciCan

Second Story Promotions
Secure Tip

Seiler Precision Microscopes
Sentry Dental Products
Septodont

SheerVision, Inc.

Shofu Dental Corporation

Sirona Dental Systems

Silver Dream

Simply CE

Simply Hygiene

SKM Jewelers

Smartmouth / Triumph Pharmaceuticals
SmileScapesUSA

Snap On Optics

Socklt! Gel

Soladey International

StemSave

Steri-Shield Products

Stoma Dental

STOP WHITE SPOTS NOW!! L.L.C.
Sulcarush

Sultan Healthcare

Supermax Healthcare/Aurelia Gloves
Sunstar Americas

Surgi/Tel General Scientific Corp.
Team Placement Service

Text to Floss/PH20H

TePe

ToothPyk.com

TIDI Products

Tom’s of Maine

Triology

Twindent

Ultradent Products

Ultralight Optics

Ultreo

University of Bridgeport

University of Louisiana Monroe Department

of Dental Hygiene

University of Maryland Dental School
University of Michigan

University of Missippi Medical Center -
School of Health Related Professions
US Army Civilian Dental Corps

Utah Valley University

Valumax International

Velopex International

Violight

Viroxyn

Vista Technologies

VOCO America

Water Pik

Wellness Advocate of doTerra

Whiter Image

Wm. Wrigley Jr. Company

Wolters Kluwer

WOW Labs

Xlear/Spry

Young Dental Manufacturing Company
Zila Pharmaceuticals
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FLOORPLAN OF EXHIBIT HALL EXHIBIT INFORMATION

" . ; ; . DEPOSIT & BOOTH ASSIGNMENTS 5 C L L
Your $1,000 deposit per each 10’x10’ booth and completed
. $2500 . $1950 RESTAURANT contract should be sent in soon! Booth space will be J?JzEGD_“AgﬁU/AL SESSION
assigned at the end of January 2016 based on the ADHA ’
Exhibitor Point System and date contract received. After
$2150 $1750 Feb. 1, 2016, booths will be assigned as first-come, first-
CI i L & g - served.

EXHIBITOR SERVICE CONTRACTOR

The official Exhibitor Service Contractor will send the online
T - 2 exhibitor manuals approximately eight (8) weeks prior to
the exhibition. These manuals will provide information to
735 234 g help prepare you for the show.
EXHIBITOR REGISTRATION/ - e e ¥
. HOTEL INFORMATION P o1
730 231 Each 10’x10’ booth receives four (4) complimentary - -
exhibitor badges. Online registration opens in mid-January. ' "' 4
729 728 229 228 | Additional badges are available for purchase. _
| 2 o
727 0 226 The ADHA has secured discounted room rates at Omni P s
50' Pittsburgh Hotel and the Westin Pittsburgh Hotel starting at
725 10 (224 $159 (+ taxes). If you need to make room reservations for

five (5) or more booth personnel, you may use the Exhibitor
Housing block request form. Support the Association and
make your hotel accommodations within the ADHA'’s
group block!

"B | Conmny Lo
722 . 623 - Center _. 322 L 223
5
. Additional Registration/Housing information can be found
216 5 :

421
|

in the Exhibitor Resource Center at
& 717
c
715 O 214 Act Now! Send your completed application and $1,000
© 9 deposit per each 10°x10’ booth space as noted on the
713 (>) o 019 Exhibitor application or (_:omplete online at
cO then click on the
(=
. . .
709 208
General Exhibit Information:

Exhibit Set-up: Thursday, June 9 8:00 a.m. — 5:00 p.m.
Friday, June 10 7:30 a.m. — 8:30 a.m.

Show Hours: Friday, June 10 9:00 a.m. —4:00 p.m.
Saturday, June 11 10:00 a.m. — 3:00 p.m.

MAIN ENTRANCE

The Exhibit Hall is NOT carpeted. Exhibit booths must adhere to the International Association of Exhibitions and Events Exhibit Move-out: Saturday, June 11 3:01 p.m. —10:00 p.m
(IAEE) standard booth heights/configurations. Each booth is sold as a 10’ deep and 10’ wide space.

WWW.ADHA.ORG/ANNUAL-SESSION EXHIBITOR PROSPECTUS AND SPONSORSHIP OPPORTUNITIES GUIDE EXHIBITOR PROSPECTUS AND SPONSORSHIP OPPORTUNITIES GUIDE WWW.ADHA.ORG/ANNUAL-SESSION




