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Part One

China B2C market size
and development trend
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Vz Syntun China B2C Market Size Estimation

@China B2C e-commerce is @China B2C imports rate is growing 2 @A huge space for Canadian food
continuously growing in two digits. times as fast as the whole market. and beverage industry to grow.

2012-2018 China Market Size Estimation(billion Yuan)

m SUM mImportscale mfood and beverage scale = Canadian product scale 9.600.0

7.180.0
5.328.8
3.828.5
2.821.1
1,885.1
13205
451.0
l29-9 11 I73-‘§,1 1028 ; 2054k 365.21 663
2012 2013 2014 2015 2016 2017 2018e
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@Tmall has been the boss of B2C e-commerce area

Amazon, 1.2%  Others, 0.6%
Womai, 0.3%
PDD, 1.99

TM, 52.6%

2018e B2C Platform Market Share

The pattern of E-commerce channels and food &beverage industry

@JD is good at B2C food and beverage area

Oth
N.Z., 3290 —
0
INP, 9.5% ' il
ASEA
10.4%

2018e B2C food and beverage e-commerce platform Share
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Vz Syntun Online Market Situation-Category Growth(food & beverage)

Revenue Brand Concentration :
Growth% g r-and Concentration= Sum of Top 4 brands market share
150% .
° Top3 e Drinks(94%)
Imported food, 69.0%, e e . OiI&Seasoning(89.8%)
i Seafood, 78.9% >80% « Seafood(87%)
120% % 128.8%, 9.4%
Annual Revenue Growth:
Lesure food, 59.5%,
90% 56.3%, 6.3%
Oil&seasoning,
B7.396169.9% Top3 * Impoted food(+159%)
Frozen instant food, >100% e Frozen instant fOOd(+84%)

[0)
60% || 44,79, 75.79%, 7.9%

-

4 Meat&egg, 76.8%,

49.3%, 11.4%

Vegetables, 51.5%, Market Share:
o 53.6%, 11.6%
Fresh fruit, 60.3%, Drinks, 89.8%, ;
'50.69%, 57 4% 30.0%, 6.5% Top3 * Fresh fruit(94%)
_ S =Oiles « Meat&egg(89.8%)
0% Brand Concentration% ~10% * \egetables(87%)
0% 20% 40% 60% 80% 100% 120%
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Part Two
Chinese consumer
profile

(food & beverage)
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VC Syntun China overseas purchase has steadily increased

[ J ([
1 Chinese consumers are making big
* steps in consumer upgrading . _ .
5o - High-end
The demand of mainstream consumers -
HHH ke . D) consumption
for quality life and high-end living . N
= m s mn  Makes overseas purchasing becomes a
H H H H H daily consumption. . ° o
R B B N N EENENGN g o ¢
PRRRRRRRAn . .
ualit
Q y B Overseas online shopping customer scale(million)
consumption
([ ([
[ J [ J ®
[ J ([ ([
74
[ J [ J
Necessary >8
consumption I +
(] (] 23
¢ e 2014 2015 2016 2017e 2018e

Connect the Dots! © Syntun Ltd.



VC Syntun Online shopping group focuses on 20-45 years old

Overseas
brands attract 6% _ 80, 90s s Ieading
Chinese 20-45 o0 online food & beverage consumption
year old 70s Is still the potential

consumers

customer in food & beverage area.

1%
Above 55

55%
20-35 year-old

The group born in
the 70-90s,as a stabilizing force

In economic and social
development; @
« With fully disposable income
8% 30% o Keep up with trends

45—§§year—old 35—45year—old . .
. o Pursuit of quality and even
excellence life style
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VC Syntun Past half year result of food & beverage

Overseas
purchasing experience

65%

Main channel to purchase
freshfood is e-commerce

90%

Purchased imported
fresh food

56%

Satisfaction degree of fresh food & beverage consumers -

b da AR 4 L L (Vi | (VUIVEEE VYV VERVIV VY

Very satisfied satisfied average Dissatisfied \{gry dissatisfied

1%
14 I ™ | |
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v Syntun Frequency and amount

5 ()

I T At least once a week Below 100 Yuan

101-300 Yuan 28%

Y77 2 -3 times per month

301-500 Yuan

Once a month

501-1000 Yuan

I T Once a 5eason

1000-3000 Yuan

1-3 times per year | aApove 3000 Yuan 8%

B Overseas purchase frequency per year B Cost per time
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Part Three

Distinguish from general
trade import and cross
border e-commerce
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More easier and cheaper than general import trade

(

Type General import trade i Cross border e-commerce
Tariff Commaodity tax=tariff+VVAT+excise tax Commodity tax=VAT*70%+excise tax*70%
the comprehensive tax rate may exceed 100% the tax rate is no more than 50%
Inspt?ctlon General import trade (0110) Cross border e-commerce (1210)
subjects
Customs inspect all articles that in and out of transit | Customs manual insepction on certain orders
e o0
o
Inspection CIQ (DQuarantine  (@)lInspection CIQ Quarantine
departments
®
Industry and Commerce Bureau Industry and Commerce Bureau
directly exercises power non direct managemen 4‘
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More easier and cheaper than general import trade

Type General import trade il Cross border e-commerce
: O (1)The inspection product for record
%?rzgl\iltroonrtan I e A S (2)customs electronic account for the record
3 decﬁaration of %o ds (3)Arrival of cross-border e —commerce pilot port
Procedure @pay taxes J (4)Inspection of arrival and quarantine declaration
@Elg;\rance e (5)The cargo warehousing declaration
(®enter circulation domain (6)The bonded warehouse waiting for orders
(7)declaration of order, tax clearance
®
: : ; o0
(1)consignee and consignor of import and . : : o9
¢ export for record (1)pre-filing of business enterprise, product and
. (2)certificate of origin SLENET . "
Tariff e (2)Sampling before entering the supervision area
(3)health certificate
(@)detection report (3)The QR code can be traced back to the source
g port after parcel out of supervision area
(5)nutrition description
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Vﬁ Syntun Syntun brief introduction

50 e-commercial

platforms, 1,000 categories, household electrical appliances, 3C

60,000 brands digital, cosmetics, food and
beverage, automobile manufacturing
industry
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ata asse.fgs .

commerce categories Online retailers brands commodities consumers

@+ 1000+ 60000+ 80000+ 7000000+ S100010[0[0[0%
B2C e- [

High density of data Data accumulated over
assets value 42 months

Data has specific into Data collection and
merchandises, stores and

individuals

High frequency data analysing on the

same day

collection 24-7
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@enterprise clients

mundi pharma

N\
Swisse MARS O

NS
& W
SIEMENS Neste [N R¥

@) H WPP

;IE.E i

NETEASE @@WD
www-163-com Bm

SINaFFEM
@cooperation partners

sina.com.cn
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Double Eleven Day \

The online market sales volume

¥ 314.32 bil

Growth 23.8%

@K
e
Y

over 2017

00:02:05

00:05:00

00:08:45

00:26:03

01:47:26

15:49:39

Platform
Tmall
Double Eleven Day

10 bil

20 bil

30 bil

50 bil

100 bil

168 bil

56 seconds faster than 2017!

1 minute and 05 seconds faster
than 2017!

2 minute and 41 seconds
faster than 2017 !

14 minute and 09 seconds
faster than 2017 !

7 hours 12 minute and 48 seconds
faster than 2017 !

8 hours 10 minute and 21 seconds
faster than 2017 !
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Exported Countries/Regions TOP10

The share of exported platforms

44.7%

35.8%

11.3%

I i

AliExpress Amazon DHgate.com Others
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‘/*Syntun Gollow us

B3 AL

Syntun Wechat QR code : syntun
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