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SMOKING CAN
CAUSE WRINKLES
Smoking harms your skin by

destroying its elastic fibers and
weakening its ability to repair itself.

cause yellow te
serious gum disease that m;
likely to lose your teeth tha
who doesn’'t smoke.
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Risk o Attitudes to shopping
Risk Averse Routiners are more likely to...

RISK AVERSE ROUTINERS FEEL COMFORTABLE 0 " 0 )
WITH A PLAN IN PLACE, THEY KNOW WHAT THEY 80%p aae 12% 2oz
LIKE AND THEY TEND TO STICK TO THAT. 00 A BIC SHOP - WILL STOCK (P
AT MY USUAL MO Of ON TTEMS WHEN
SUPERMARKET HE STORE THEY ARE ON OfFER
What media do Where do they shop?
they consume? \
A In S‘torev,.
Online...
N Vs
What are they deing online?
What do they use? What do they use it for...
9% 74% i

3%
n
e A,

Tablet  Mobile Laptop 0

Fracuct reviews

(tfers




Attitude to foed Gategonydnwa'

Risk-Averse Routiners stick to what they

know. They don’t bother trying new foods ISK AVERSE ROUTINERS DON'T
and cooking techniques, as they are content FEEL THAT PRE-PREPARED
with their existing preferences. They are FOODS ARE A COMPROMISE
happy to keep their lives simple, and avoid ON wﬂ"-y BT TI{Y N.SO
DONT FEEL THAT BRANDED

opportunities to make mistakes.

Typical restaurants... Typical brands..

over index over index

DIFFERENT FROM OWN LABEL.

: Nestie 'OWEVER ONCE THYY [0 ) &
% @ NeSU€ oy THey (ke Ty 27 =
P pepsi STIKTO M. AN\

Loait bikely to say...

“T TRY TO LEARN AS MUCH AS
I CAN ABOUT NUTRITION AND FOOD.
YOU ARE WHAT YOU EAT.

“HERE'S HOW I LOOK AT THE FOUR FOOD
GROUPS: CHIPS, ICE CREAM, HOT PIES AND
KEBAB. POTATOS ARE VEGETABLES.”

“T DONT WANT TO SPEND A LOT
OF TIME COOKING, FOOD IS FO0D."

X

FROZEN FOODS ARE MUCH N

Shepping the category

Chips purchasing habits...

NON BUYERS m 1% SUPE RMARKE T

What chilled/frozen potato
products are they buying? L o T

DontbuyMcCsin | IXPOLOGY 477 OWN
e
Buy mostly McCan IYroLacy VoayA
NON-LOYALS n 261

Buy moatly other brands INFOLOGY 29

107 e 14 &4 103 &4

Overall the Risk Averse Routinars buy a lot more chilled/frozen
potato products than the average population

Ganc&lziian...

- "SOMETIMES I FEEL PUT UPON » Not looking to challonge themselves;
FORHAVING TO MAKE T° gl 3 5l ”3 ' ferd ‘f,'i,”fﬁ'i

:rw

e Feel frozen is as good as fresh, and
brands are not much different than own
label

e Not particularly concerned about
nutrition, and don’t try to learn or care
about it

“T AM SOMETIMES FRUSTRATED
: AT ]'HE HMOUNT OF EFFORT - %f‘\.e:j u nwillingness to ch an:;;r;-; is not
/ ' [T |NVOLVES‘ based on tradition Lu,t in passivity
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Apprenticeship vacancies

5}\\ Apprenticeships

Application Form
My Home

Message Board

Manage Applications To apply for a vacancy you need to fill in the application form below. Fields marked with an astensk * must be filled
in before you can send your form

Food & Drink

My Saved Vacancies
My Saved Searches We will share your personal information only with Leamning Providers, Employers, Schools and Colleges so they can
contact you to talk about suitable opp es. You can ask for a copy of the information we have and change any

3

My Alerts details that are incorrect. Please note that personal information does not include date of birth. gender. ethnicity or
Search for Vacancies health information at this stage

Search for Leaming Provider

My Profile

Education History
Application Form

Change Password
Help

Please enter the name of your current or last school or college attended and select from the list of schools retumed

Logout

__~ Clothing

Websites

Target
Audience

Workingin partnership with I I l e I I tor
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