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You are a product of 
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vIT’S NOT A SIMPLE EQUATION



vIT’S NOT A SIMPLE EQUATION
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GROWTH:

IN BIG CITIES OFF A SMALL BASE 
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LARGE TOWNS

AND RURAL REIGN



CITIES OVER 1M



WHERE DO THEY STAY?

OR

BIG CITY? TOWN & RURAL?



CONSUMER STRATIFICATION 

AGE

WEALTH

HOUSEHOLD SIZE

LOCATION

EDUCATION

ACCESS TO

TECHNOLOGY

ACCESS TO

PRODUCTS

MILLENNIALS

LOW INCOME

SINGLE UNIT

RURAL

LOW

LIMITED

SILVER TIDE

TRADITIONAL/

MODERN TRADE

MILLIONAIRES

FAMILY UNIT

URBAN

HIGH

24/7

E-COMMERCE



SECONDARY

CITIES

DISTINCTLY 

DIFFERENT 

NEEDS

DIGITISE

YOUR 

STRATEGY

DESIGN FOR

DENSELY 

POPULATED 

CITIES


