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Spread the Word about HOW Design Live 2014
Media Contact

Name: Samantha Stanford

Title: Marketing Manager

Phone: 513.531.2690 X11009

Email: sam.stanford@fwmedia.com
Event Overview

HOW Design Live – May 12 – 16, 2014 in Boston, MA - brings together the world’s most prolific and fascinating designers, freelancers, and other creative professionals, who share their insights on the issues that affect creative pros—from tech trends to career advice to creative inspiration. Over the course of five days, these creative icons distill the most important lessons they’ve learned in their careers into concrete advice and inspiration you’ll put to use your first day back at the office—and every day after that.
But inspiration and information from renowned speakers is only the beginning. Year after year, attendees tell us that one of the best things about HOW Design Live is the chance to meet up with other like-minded creatives. You’ll find a wide range of networking choices on the schedule, from breakfast roundtables to studio tours, happy hours and receptions. When you build your network at HOW Design Live, the community spirit of the event follows you home.
HOW Design Live is divided into four distinct conferences, all taking place under one roof: 
· HOW Design Conference 
Recharge Your Creative Tools: With sessions covering everything from technology to creativity to your career, HOW Design Conference gives you the tools to become a better, more successful designer.

· InHOWse Managers Conference 
Develop Your Creative Leadership: Learn to build your team, inspire them to do their best work, and sell that work up the corporate ladder—all while making valuable connections with other design managers.

· The Dieline Package Design Conference 
Elevate Your Package Design Career: At The Dieline Package Design Conference 2013, you’ll discover how to gain recognition and respect by articulating what your design means to a brand.

· Creative Freelancer Conference 
Build Your Solo Business: Get in-depth, concrete information on marketing and pricing, attracting and keeping new clients, managing your money, and making plans for long-term growth.

Event Marketing Footprints
· Website: www.howdesignlive.com  
· Email: howdesignlive@fwmedia.com 
· Snail Mail Address: HOW Design Live, 10151 Carver Road Ste # 200 Blue Ash, OH 45242
· Facebook: https://www.facebook.com/HOWDesignConference 
· Twitter: @HOWBrand – https://twitter.com/howbrand #HOWLIVE
Event Logos
HOW Design Live logos are available upon request. Please contact us with logo requests.
Event Promotional Images
Images can also be pulled from our website, email communications and social media pages. If there is a specific size or image you are looking for please email Samantha Stanford for more information.
Event Press Releases
Please visit the HOW Design Live Media page for all event press releases. 
Press Regulations
All media must pre-register for HOW Design Live by completing the Press Request Form on our Media page.  Please note completion and submittal of the Press Request Form does NOT guarantee media entry into HOW Design Live 2014. You will receive confirmation that you have been granted access into the conference via email from the HDL 2014 Staff.  
 

News media registrants must be working or on assignment for a regularly distributed news publication, program or related online news site and must submit verification of editorial press occupation. If you do not meet these qualifications, please visit www.howdesignlive.com to register as a general attendee at your choice of conference locations. HOW Design Live reserves the right to exclude any person or organization from its events.

 

In order for your registration form to be processed, you must submit a URL linking to a recent bylined article or editorial staff listing. If you do not have this information, please contact Samantha Stanford, 513.531.2690 X11009, sam.stanford@fwmedia.com
 

The following are suggested forms of verification. We may request additional verification.

 Print News Media
· A copy of the masthead from a current issue of your publication showing your name; 
· A copy of or a link to a recent article from the publication with your by-line;  
· A link to a webpage listing you as an editorial contact;  
· Current, official Press I.D./Card issued by a government entity.

 Broadcast Media
· A link to a station webpage listing you as news personnel (examples: journalist, news director, producer, reporter, anchor);
· A letter from the news director or assignment editor on station/network letterhead saying that you have been assigned to represent the organization in a news gathering/reporting role at HOW Design Live.
· Current, official Press I.D./Card issued by a government entity.

 

Online Media
The Web publication or program must be a previously established, independent site that is regularly updated with original and current industry-related news. Verification may include:

· A link to a recent article from the publication with your by-line;  
· A link to a webpage listing you as an editorial contact;  
· Current, official Press I.D./Card issued by a government entity;
· Bloggers of industry-related blogs will be considered on a case-by-case basis.

 

Industry Analyst/Researcher
A copy of the cover or a link to a recent report or article, which shows your name, title and company name. Reports must be made independently and not solicited by exhibiting companies.

 

Freelancers & Video Production Companies
Freelancers and video production companies must be on assignment for a legitimate news organization and submit letters of assignment from that news organization on company letterhead. Accreditation for freelancers and video production companies will expire at the conclusion of each show.
INELIGIBLE
· Press IDs from membership organizations that charge a fee for the ID are not sufficient for verification.
· Accreditation will NOT be granted to:
· Account representatives, sales executives, marketing managers, general managers, public relations reps, etc.
· Anyone whose principal purpose for attending HOW Design Live is, in our judgment, for reasons other than covering them as working news media.
· Media accreditation is reserved for working members of the media only. This includes editors, reporters, producers, camera crews and still photographers.

 

We reserve the right to modify this policy without public notice and to revoke previously issued HOW Design Live accreditation/registration at any time.

 

A history of being registered at previous HOW Design Live does not guarantee approval or waive the accreditation requirement. Misconduct or misrepresentation of position and/or publication/news organization will bar you and your organization from all future HOW Design Live Conferences.[image: image2.jpg]
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