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Financial Well-being Project 

Purpose 

For adult Americans 

• Define financial well-being 

• Gain insights into the financial knowledge 

and behavior as well as the attitudes and 

personal characteristics that drive financial 

well-being 

• Develop metrics to measures these 

concepts 

 

 

Methodology 

Literature reviews 

 Consumer finance and other literatures 

Qualitative interviews  

 59 in-depth interviews in 6 different states 

 30 interviews with practitioners 

Academic and practitioner review 

 Experts provided input into the hypotheses 



3 Key Insights 

Financial research ability 

Future orientation 

The mediating role of attitudes between 
financial knowledge and behavior 



Insight #1: Financial research ability may 

matter more than knowledge of financial facts 

Examples of financial research ability include knowing how to:  

 comparison shop 

 assess the impact of a financial decision on the household balance 

sheet 

 get started with a complicated financial task like estate planning  

 find trustworthy information to inform good financial decision making 

 

 

 



Financial ability 

Persons with high levels of financial research ability know 

how to: 

 Obtain reliable 

financial 

information ‘just 

in time’  

Process financial 

information and make 

sound financial 

decisions 

Execute on 

financial decisions 

monitoring and 

adapting as 

necessary 



Implications for financial education 

Students would likely benefit from: 

 help understanding how they can find financial 

information they can trust 

 practice comparison shopping and getting multiple offers 

 practice processing ‘real world’ financial information and 

making sound financial decisions 

 Finding, comparing and selecting credit card offers, bank 

account offers, etc. 

 help figuring out how to get themselves to follow through 

on what they know they should do. 



Insight #2 Individuals need to be thinking about their 

future, not just living in the present in order to achieve 

financial well-being 

Future orientation 

undergirds the following 

behaviors 

 Saving and investing 

 Financial planning and 

goal setting 

 Budgeting 

 End-of-life planning 

 

“They live day-to-day.  My 

perception of these people is – 

they’re just scraping to get by.  It’s 

like paycheck to paycheck, and they 

may complain oh, God, this just 

happened – we had this bill.  So you 

had some bad things.  But bad 

things happen to everybody and you 

need to plan ahead.”  

 

– Working American, Los Angeles 

(why people they know are not 

experiencing Financial Well-

Being) 

 



Insight #3: Attitudes mediate the translation 

of financial knowledge into behavior 

 

Financial 

knowledge 

Attitudes 
Self-efficacy 

Future orientation 

 

Financial 

Behavior 



Ways forward for financial education 

Focus more on helping people find and process financial 

information in order to make their financial decision. 

 

Help people move away from a focus on the present so 

that they are able to focus on their future. 

 

Develop financial capability interventions that promote the 

attitudes that help people translate financial  knowledge 

into financial behavior. 
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