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Using Social Media to grow your
accounting firm exponentially

Tyler McBroom, CPA
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CPE credit administered
in coordination with

CPE Process @ crrocademyorg @

In order to receive CPE credit
- Be sure to sign in or scan your badge for this session

- You must stay in the session for the duration of the training
- This session is eligible for 1 hour of CPE

- CPE certificates are emailed directly to you within 4 weeks of the conference date to the
same email address you used to register
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Today’s speaker

Tyler McBroom, CPA

Managing Partner - Measured Results, CPAs
Instagram: @tylermcbroom

Twitter: @tylermcbroomcpa
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Agenda

Basics of Instagram

3 Cs of a Successful Social Media Strategy
« Content

« Community
« Conversion

Q&A
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The basics of Instagram: Your profile
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The basics of Instagram: The feed

@ tylermcbroom

Relying on your
bank statement for
documentation

Taking pictures of
your receipts

View Insights m
QY A

@2} Liked by briannabavi and 2,108 others

tylermcbroom The bank statement is not enocugh or
documentation ¥ you get audited!

Make sure you either take pictures of your receipts, or have

@ Giickbooks.
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The basics of Instagram: Instagram stories

@ Quiickbooks.
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@tylermchroom nails it with the post.

NEVER SPEND 100 DOLLARS
TO SAVE 30.

People tend to get confused

between tax

and

FOR MORE TRAINING: Go to
Facebook Blueprint and select
the Instagram trainings




So why Instagram?

Launched Instagram efforts in
October 2017

« First three months: almost no business

- January-June 2018: Averaged $10,000
per month new business

- July-December 2018: Averaged $40,000
per month

@ Giickbooks.
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So why Instagram?

Tax Season 2019

Averaged 5 new prospect calls
PER DAY, over $100,000 per
month new business signed up

@ Quiickbooks.
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So why Instagram?

Last month

$941.47k

$185.64k

80 Sent 21 Accepted

@ Giickbooks.
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Proposals sent in the last 30 days

Total Sent Accepted Total
$941.47k $185.64k
1 319% 1 180%
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Who would like this kind
of lead generation?



Agenda

Basics of Instagram

3 Cs of a Successful Social Media Strategy
« Content

« Community
« Conversion

Q&A
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3 Cs of a Successful Social Media Strategy

1. You need valuable content 2. You need to grow your 3. You need to convert them
community to actual clients

@ Quiickbooks.
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Agenda

Basics of Instagram

3 Cs of a Successful Social Media Strategy
« Content

« Community
« Conversion

Q&A
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How to create great content

Getting Started

If you're not comfortable in front
of the camera, practice making
content about a hobby

This is how | started....

@ Quiickbooks.
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How to create great content

Content creation best practices INEPIRATION
Don’t talk about yourself ? @'N@E?@f %f

Solve a problem for your audience

Answer the questions your clients are
asking you

Time for an Exercise!

@ Guiickbooks.
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Tur our neighbor
and tell them a
problem you solve

for your clients

#QBConnect | WiFi: QBConnect




How to create great content

Content creation best practices .

Educate in the feed posts, tell your
story in the (surprise) Stories section!

el s

Exercise: Write down 5 topics that would educate your audience on the problem you solve
(think about those questions they ask you!)

@ Gliickbooks.
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How to create great content

Content creation best practices

Boost posts that do well organically

@ Quiickbooks.

CONNECT

N34+ w T

< Audience Next

Select Target Audience

Automatic o

CPAs 5-7 year
No tax states realtor/entrepreneur

Create Your Own

N34+ w T
Cancel Destination Next
Select Where to Send People
Your Profile o

Your Website

Your Direct Messages

n:34+ w T

< Budget & Duration Next

Your Total Spend is $30 Over 6
Days

3,600 - 9,500

Budget

Duration
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How to create great content

Content creation best practices

Post Every. Single. Day. (Go all in or not at all)

It's ok to repost similar/repeat content, especially as your audience grows

GIVEAWAY: Before the end of the event tomorrow, create an Instagram feed or story post sharing something you
learned from QuickBooks Connect. Tag me and use #QuickBooksConnect, 5 people will win a QuickBooks Jacket!

@ Guiickbooks.
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Agenda

Basics of Instagram

3 Cs of a Successful Social Media Strategy
« Content

« Community
« Conversion

Q&A
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Building your community

Collaborate with others with similar
size followings

Share each others’ pages to your
audiences

@ Quiickbooks.

CONNECT
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Building your community

Using “Paid Shoutouts” to grow your following

Find accounts with large followings
and pay them to share your page
to their audience

Don’t pay someone for guaranteed
followers

@ Quiickbooks.
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Agenda

Basics of Instagram

3 Cs of a Successful Social Media Strategy
« Content

« Community
« Conversion

Q&A
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DM or Consult Request

Converting followers link in profile

to clients

How to “bring them
down your funnel”




Converting followers to clients " Yr——

How to “bring them down your funnel SosvoulrSellligameiean
get a $12,000 deduction
if | hire my kid?

Some content naturally makes people reach out

Have a couple go-to topics you can post multiple
times (and use for shoutouts!)

View Insights
QY . [

@05 Liked by marcindeleckicpa and 2,761 others

tylermcbroom i you have under-18 children, consider
hiring them in your business!

As we near the end of Tax Planning Season, | want 10
highlight another massive planning opportunity for you

If you pay your under-18 children from a sole propnetorship
there are no payroll taxes on those wages, and in 2018 a

da a4 ® © @

nnnnnn

CON\I ECT
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Converting followers to clients
How to “bring them down your funnel”

Capture their emails!

Email newsletter converts 10x better
than social

Offer a free giveaway
(Free webinar recording, etc.)

@ Quiickbooks.
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Converting followers to clients

How to “bring them down your funnel”
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The goal should be:
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Converting followers to clients
Servicing remote clients properly

Avoid the “long distance client” risk ﬂ

Use custom video to create a personal touch after yol
make the sale

BONUS: Go to www.b2bvideotips.com to download a best practices guide and
see examples of actual videos that have been used to increase sales

and deepen client relationships =

@
L5
A
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Agenda

Basics of Instagram

3 Cs of a Successful Social Media Strategy
« Content

« Community
« Conversion

Q&A
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Questions?






Rate this Session on the QuickBooks Connect Mobile App

Provide feedback to help us design content for future events

1. Select Sessions 2. Select Session Title 3. Select Survey 4. Add Ratings
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Material Download

1. Find the session on the agenda
2. Select + for more information

3. Download PDF of slides and/or
supplemental material

https://quickbooksconnect.com/agenda/

@ Quiickbooks.
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( Search for sessions

Registration, Breakfast & Explecation

Braindames

Yoga

Breakowt Sessions

Small Business Meetup: Relationship Marketing and the Power of Human
Connection

Small Group Discussion: Social Media Strategy
Small Group Discussion: Showing up - Why What You Wear Matters

Small Group Discussion: Build Yowr Dream Bookkeepng fum
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