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CPD Process

In order to receive CPD credit
- Be sure to sign in or scan your badge for this session

- You must stay in the session for the duration of the training
- This session is eligible for 1 hour of CPD

- CPD certificates are emailed directly to you within 4 weeks of the conference date to the
same email address you used to register

3 @darrellk #QBConnect



Today’s speaker

Darrell Keezer

Founder of Candybox Marketing
(Growth500) & Launch 48

Digital Marketer, Keynote Speaker

@ gquickbooks.
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DIGITAL DISRUPTION
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YOUR CUSTOMERS
HAVE CHANGED



2008

Don't enter your credit card online.
Don't get into a strangers car.
Don't publish your location online.
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2018

Enter your credit cara # Into an app.
to summon a complete stranger,
tell them exactly where you are,

and get Iin thelr car.
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Market Disruption;

A situation where markets o
cease to functionin aregular =
manner, typically
characterized by rapid and
large market declines.
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Market Disruption;

When new business N [ T l: I. | x

models experience
rapid growth, by
replacing old models.
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WHOLE
FOODS

M A R K E 1

amazon
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2 Day Websites
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Times/ Day




21% OF PPL

On phone é

while pooping
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[-want-to-buy
moments

(0%

of Canadian smartphone
users consult their phones

while in a store.”
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Accelerating Sustainable
Transport

Mode! 1 comtarem real word] st performuancs, salefy ot S0ACOURNeEE M0 3 ST Secdian
trat oty Tesia can Duld Owr most sfocdatie Car et Moow! 3 actweves 345 arn of sange D Chawge
whde Rartng o onty 24 000 LSD tetors wcentved. MOde! 1 s Geagnad 10 aTan Tw haghwal safety

SO I Avery Salegiy

=

345 um Under § seconds tantrg Ay
Rarge Dwr Charge Jovn % 100 ™ 5 Aain
Dt o] 10 o Howyw Superchamyrg
3-Star Safety Aaxdrg

35,000 USD

Statrg proe n US0 Local prong wd De somousced v 2017
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60% TO 90%
THROUGH THE
BUYING PROCESS
BEFORE THEY
SPEAK TO A
VENDOR.

Foreester Research 2014 DARRELLK (O)




WHAT DO YOU/R
CUSTOMERS SEE
WHEN THEY RESEARCH
YOU?




CANADIAN
DEMOGRAPHICS
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‘Boomers are rapidly expiring technology morons & has-beens
that need to retire and spread the wealth.”
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#DIGITALIMMIGRANTS .




“‘Millennials are lazy, entitled, kids that live in their
parents basements.”

DARRELLK [O]



About 225,000,000 resuits (0.42 seconds)

en-ti-tled
/in tidld,en tidld/
adjective

adjective: entitied

believing oneself to be inherently deserving of privileges or special treatment.
"his pompous, entitied attitude”

DARRELLK






MILLENNIALS AREN'T KIDS...
THEY HAVE KIDS.
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NOT A
MILLENNIAL




#ADULTING



10%

DIVERSE STRIVERS

NOow in how lafe Joens O oarly

208, highest proporson of
foregn bom Melennals

|

Source: Canadian
Marketing Association

19%

Now aged 30 1o M jend B
POl progressive values and
a0 ambitious

38%0

BROS AND BRITTANYS

“Matwtearn” Milennaly yong.
UrHan #nd subsrban, show strong
onBusiam for Srands,

/‘\-

19%

LONE WOLYES

Actrvely Gesergage rom
SOCty ANd reject authonty.
rebeling wilhou! a Cause.

10%

NEW TRADITIONALISTS

Sractical consumers. walch thewr
monty, have a low nood for

status recogreton

CRITICAL *
COUNTERCULTURE

Civic-mindod, othical consumens
with global Cconaa,s 0ss.



"“SHOW STRONG ENTHUSIASM
FOR BRANDS.”




THE NEXT 10 YEARS OF
SUCCESSFUL COMPANIES WILL
BE THOSE WHO EMBRACE
MILLENNIALS.
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SOCIAL




DEVELOP A SOCIAL STRATEGY
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NOT A
STRATEGY
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82% 267

Facebook Pinterest
| 3 4

257 o
476
Twitter Y, 3
Instagram
307% 4 X 91%
LinkedIn YouTube

START WITH YOUR CUSTOMER
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MY 5 YEAR OLD’S STRATEGY
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n Buy 2 Frappuccino or Lemonade Day! Q

$1%hrr  On YOur SN e line

Crace has Launched her first business and we are selling Mocha Frappuccinos &
Lemonaces this Saturday om owr Driveway. Mease join + SHARE!

Bay 2 Frappuccino or Lamonade Day'

e 24k 109000

- -

rald Terragar Biwd, Masasaega, O LINTLS

Buy a Frappuccino or Lemonade Day! ¢Cvents Sllswvikefrienss Z0dt O ~
You're gosng ™ M By Do Tamevwy K ied
Colag () Saturday, Jene 22, 2013 10.00am until 4 00pe
&‘ DTl Tammy Kot e
Howt Partly Cloudy 79°F J 64%F

0 frendhs » :
- ‘ m Cancel . Laport Shan My daughter Crace has Liunched her first Business and wants you 20 come

Check It out!

We will be serving ice Cold Mochs Fragpuccing’s (starbucks blend) &
Lemonades on our driveway this Saterday. Our house i3 right mext to a park
I splashpad, 30 bring out your kids for 2 day of fun!

Crace has decided 1o donate MALF OF THE PROCITEDS to the Missssaugs
Christian Momeschooling Association as we are starting hoameschooling with
her this September.

.« vou More
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Revenue $144

Expenses $50
Net Income: $94




Hourly

Weekly

Monthly

Annual

11 Years & 9 month cumulative
with 20% growth YOY

$62.66

$2,350.00

$9,400.00

$112,800.00

1 Million

DARRELLK (O)
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$120.00
$120.00
$120.00
$120.00
$120.00
$120.00
$120.00

' Year Interest

$22,412.64
$26,919.17
$32,327.00
$38,816.40
$46,603.68
$55,948.41
$67,162.10
$80,618.52
$96,766.22
$116,143.46
$139,396.16
$167,299.39

Total Deposits

$112,120.00
$112,240.00
$112,360.00
$112,480.00
$112,600.00
$112,720.00
$112,840.00
$112,960.00
$113,080.00
$113,200.00
$113,320.00
$113,440.00

Total Interest

$22,412.64

$49,331.80

$81,658.80

$120,475.20
$167,078.88
$223,027.29
$290,189.39
$370,807.91
$467,574.13
$583,717.59
$723,113.75
$890,413.13

Balance

$134,532.64
$161,571.80
$194,018.80
$232,955.20
$279,678.88
$335,747.29
$403,029.39
$483,767 .91
$580,654.13
$696,917.59

$836,433.75
$1,003,853.13



SOCIAL SELLING

CONTENT CONVERSATION RELATIONSHIP REVENUE

DARRELLK (O)



n Leslie Sansone Walk at Home

| declare it .... WALKERS Appreciation Day!

I'm so thrilled that you LOVE “little” walks! | read your posts and requests
for MORE!!!! Makes my heart sing!

Here is another 5 Minute HEALTHY Walk ... for you .... for your friends ...
for your family ... let's share it with everyone we know ... ... See More

GENERATE
SHARABLE
CONTENT
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Tangerine « langarineBank 26m
' Q5: What's at the top of your wish list once
you retire? #RSPReady

ywhat's at the 10p of your
wish list once you retire”

DARRELLK



Darrell Keezer « Darel Kooze 25m
@TangerineBank | don't want to move so

-~
22 - y part
*1 that | can still throw family parties :)
#RSPReady

DARRELLK



Tangerine
7 @ TangenneBank

Totally understandable, esp with four
kids! @DarrellKeezer #RSPReady
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What scares you about
Life Insurance?

T
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€A 4 Julia Bragg Not knowing if you have enough/what you actually have. | literally
only got it bcasue it made my car insurnace cheaper. | put no thought or time

Into it - cheaper car insurance by having life insurance? sign me up.
#ButWhatDolReallyHave ?

Like - Reply - 3 mins
6/ Shaaron Zach Am | getting duped?
Like - Reply - 2 mins

. Warren Strutt Not being named the beneficiary
- Reply - & 1 - Just now

“ Beverley Harris The fact that not enough people know the difference,
and they are using whole life instead of term!!!!

Like - Reply - 1 hr

DARRELLK (O]



Mike Elsey Having a hard time shopping around. It's hard to get
several quotes. When | told my insurer that | wanted to shop around
his rates he told me that | couldn't open a file with a new insurance
company because | hadn't completed my file with his and that it
would look like | was trying to avoid something and therefore would
get automatically declined.

Like - Reply - 42 mins

@

Brittany Cormier ... what's life insurance? &3
Like - Reply - Just now

Anyone needs a good insurance broker? Give me a call!! =
we shop from all carriers!

Like - Reply - @ 1 - 29 mins

&

DARRELLK (O)



LEARN
THE
LANGUAGE

LUNCH & LEARN TO THE THE FIRST 20 PEOPLE. SEE
LINK FOR FULL DETAILS. LEARN MORE ABOUT
SYNDICATED MORTGAGE INVESTMENTS AND WHY
THEY SHOULD BE PART OF YOUR WEALTH
CREATION PLANNING. file:///C:/Users/. [AppData/
Local/Microsoft/Windows/INetCache/

Content. Outlook/HO7896AJ/20160601-

lunchlearn_ _proot%20(5).pdf

O

l. LIX - Lomment A SHar



GOOD USE OF CAPS

/\ EMERGENCY ALERTS now

Emergency Alert
BALLISTIC MISSILE THREAT INBOUND

TO HAWAII. SEEK IMMEDIATE SHELTER.
THIS IS NOT A DRILL.




PERSONAL BRANDING




MY LINKEDIN TESTIMONIAL 9

If | spend 60 minutes on LinkedIn,
I'll spend the next 6 weeks following up.

DARRELLK |O
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Darrell Keezer
Founder of Candybox & Launch 48 | Digital Marketer | Keynote Speaker

Candybox Narseting e« S
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FOUR STEPS

Darrell Bricker « |« Connections -
Chiof Lxncutive OFicer at ipscs Public Afain Message
' : phada M i ond Jrde
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Pyt narme

Josh Cooper T+
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‘1 IS thared connections Title
0
Tony Chahine 3 « inc Company
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Connections of et
Jolf Clements « 2n
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Michael Sparling

Innovator, executive, technologist and academic. Dean

of Business, Seneca College
Toronto, Ontario, Canada Education Management

Current Seneca College of Appled Arts and Technology

Previous Telfer School of Management, The University of Ottawa,
Algonquin College, Bruyere Foundation

Educaton  Ivey Business School at Western University

Il send Michael inMail - 500+
CONNBCIONSs

(] ca.inkedin.comin/mikespariing

Background

!5 Summary

Having worked in a number of industries, roles and countries, |'ve come 10 realize I'm an advocate for the
change power of people, big ideas, data, analytics and algorithms. | believe in disruptive innovation - |'ve
been part of it several times in my career - and in the creative energy of capabie teams. Together great
people can inven! a solution 1o any problem, but an innovative solution in the hands of mediocrity will
never realize its full potential.

I've created companies, led in times of growth and contraction, raised venture capital, invented and
above all built teams that solved complex and often ugly problems. Increasingly, the transformative
forces of social media, analytics, algorithms, automation and mobile / cloud computing have empowered
entrepreneurs and innovators like never before; yet at the end of the day it still comes down 10 building
teams, implementing scalable operating practice and innovating faster than competitors.




How do you know Michael?

. Colleague
- Classmate
* We've done business together

CEO at Candybox Marketing Inc.

' Friend
. Other
| don't know Michael

“«»

include a personal note: (optional
Hey Michael,

Hope you are well, I've loved the work that you've done for
Seneca over the last few years in the Entrepreneurship space.
We met a few years ago at OCMC and I'd love 1o stay connected

and get your updates.
I'd be open to having a coffee if you wanted to connect! |
- Darrell Keezer

Important: Only invite people you know well and who know you. Find out why.

Sord asion LA




ENGAGING

™ -
Businoss Sorvicos

Want 1o Code on Own Time? - 3,000+ tech companies compete for you on Hired®, Work for industry lea

@ g Stu Robb -~

- o Y
AR

All Messages

Meghan Hefford Hoy S

'. .

Congrats on the new postion ol Salebndge. Reach out any time #
yOou want 10 discuss wed / saarch / social al any ponl. | do a tonn
your ncusiry for sales people

. . "
" E3

Greta Griffin
. Ry - Darrell

)

Bailey Martindale

Moy Larn oD U108 Thanks Darrell

B L QOO0 818, InCs | WOuIg 0 20 KNOw More about whiat you are gowr 0 0F OIher in Owr
incusiry and soe o 1hat can resonale with others in my company. |
WEYS W8 30 give OpRONS 10 our agenits

Erca Baumgart Thanks

o
I

Hay Stu, we do a few diffarent things
1. We can help by redbuiiding a corporato website 10 generate ads
& '“ = lor different areas with one centralized onlineé campagn. We've

v A had tremendous success with this
2. We can builld ndvidual personal brand” websiles for ndwwdual
paopie buliding a websile / blog In just two days and S2K
3. We can provice LinkedIN training %0 help them build thew
network and stay 1op of mnd with thesr Inends / prospects

Cole Maruk

i
: . 5

‘ . » ..' l.‘

Let me know il any of these sound interesting, anc we can meet

Steve Wilson up!
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LEARN
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LANGUAGE Al st once




CANDYBOXMARKETING.COM/LINKEDIN

30 Days, 30 Tips, 1 Awesome LinkedIn

Leave us your email and get 30 exclusive Linked

(IT’S FREE!) € {

Email Addre

tips delivered to your inbox.

JOIN THE 30 DAY CHALLENC







auto insurance 5 Q

Al Mss Neas IMagss Videos Mo SHENCH Toois

ADOUTL 38 DU OU0 resuttls (D 93 s

Johnson Auto Insurance - Save Up To 35% On Auto - johnson.ca
Ad] www johnson ca/Autofinsuance

— -

Discover how much you could be savwng o™t now. Get a quote orfing or call now
Bundie & Save Even Maore - 24/7 Claim Sevice - Growun Rates Avadiable - Earn AIR MILESS rewards
INSUMNANCH COVraoe: Ao, Home, Travel

Auto Insurance Coverage Wihy Mhoose Johnrson?

Savings & Extras Mot S a (oL nae

Sonnet Auto Insurance - Get a Quote. Buy Oaline - sonnet.ca
Ad www sonnet.cal v
Get The Right Home & Auto Insurance Coverage in 0 Fow Clicks. Bundie & Save

NO Guasswork - Get Insured Instantly

INSUMANCH COVRAoe: AU, Home, Condo, Tonart, Landiong

Contact Us - Gat A Quote - Home Insurancs  About Us

State Farm® Auto Insurance - Get A Free Auto Quote Online

(Ad] www statefarm ca/Auto-insurance/Quote ~ ?
Soe Why Milions Of Canadians Trust Us. Switch To State Farm & Save Up To J0% A R E Y O U ®

Allstate® Auto Insurance - Alistate.ca
Ad] www alistate ca/Drivewise v

See How You Can Save up 10 30% with Drivewise. Call Allstate Now! °
DARRELLK ‘,O '




Google

LOCAL SEARCH

2XNEAR ME

insurance broker meadowvale 5 Q

All Maps News nages SNoPENg More Satlings 100iS

Car Insurance Made Easy - Looking for a car insurance quote?

(Ad] www.belairdirect.com/save-big ¥ +1855-815-5120

belairdirect.com. Start your guote!

Accident Forgiveness - B0 Yaars of Savings © 30-min. Claims Guaraniee  3-minule quick guote
Insurance caverage: Car insurance, Home Insurance, Condo Insurance, Tenant insurance, ATVS insy

Save 15% per Vehicle Students save $250
Automen Get a Free Quota Online

DARRELLK (O]
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YOU HAVE TRAFFIC
SO WHAT?

DARRELLK (O]



YOUR WEBSITE PLAN SUCKS

DARRELLK @



WHERE IT GOES WRONG

9/10 Don’t Use
Contact Forms

DARRELLK (O)



WHERE IT GOES RIGHT!

9/10 Use
‘Value Forms’

DARRELLK (O]
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EVERY CUSTOMER DESIRE
NEEDS A LANDING PAGE




B GRADES 1 =¥

PROGRAMS « ABOUT GALLERY ACTIVITIES

REGISTER NOW ©

SKY 1 SUMMER CAMP




HIGHER CONVERSIONS

Customer
Desire

Website Offer

DARRELLK @



WIN WITH

LANDING PAGES







" y -

Sjale Insurance
" O~ Cariad

s,

y\
| J8Pe




WEBSITE A

147% CONVERSION RATE

Are You Right For The Program?

SN e e s | T gy O N p———
ot tw bewr mame e [T S g e
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WEBSITE B - ASKED MORE QUESTIONS

10% CONVERSION RATE

* 31% CHANGE

DARRELLK [O



P e <a WEBSITE C - UBER INSURANCE

8% CONVERSION RATE

* 42% CHANGE

DARRELLK (O]



qf -
% f ; WEBSITE D - MADE Q'S RADIO BUTTONS

= 16% CONVERSION RATE

* 13% CHANGE

DARRELLK (O)
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33% CONVERSION RATE

135% CHANGE

Insurance For Uber Drivers

is here in Ontario!

GET AQUOTE FOR UBER INSURANCE

Why You Need Insurance

NOw drvers from Uber, Uber X, 0yt and other nde-SMare COMDANeS Nnted 1o DA R R E L L K g
posyes the PrORer imsurance & mancatnd f’;)’ ihe provwno mc*'-’f-‘_ﬂ? Marrg

the right insurance will tranafier the risk froen the driver 1O the insurer, dlowing



WILL YOU DISRUPT,
OR BE DISRUPTED?

DARRELLK [O



Questions?

#QBConnect | WiFi: Connect2018



Rate this session in the mobile app

1. Select Sessions 2. Select Title 3. Add Rating

! ATET = 9:39 PM @ 9 26% 8.
Wl ATAT = 9:39 PM @ 4 28% " Wl ATAT = 9:39 PM @ v 28%" ?
a 4 Detail
< CONNECT hifh < Sessions P
Digital Advertising 101
3 L( Networking Dec-04-2018 Dec-04-2018 11:00 AM - 12:00 PM
Best for All Audiences
A= _ 08:00 AM - 05:00 AM
\\L/l. My Profile Registration and Breakfast In this session, you'll learn how to design, build and
£ optimize a digital campaign using Google Ads and Google
Analytics.
' 09:00 AM - 10:00 AM
-l ivi Welcome and Keynote
[a=| Activity Feed Ao yll Saskin Gales
10:00 AM - 11:00 AM P
Ay Break you didn't rate yet
73311 Agenda at a Glance ke
| 11:00 AM - 12:00 PM Add -> Personal Program
TN Accounum Small Group Discussion: Cloud Workflo...
\* ) Sessions Add To Calendar
- 11:00 AM - 1200 PM
o Digital Advertising 101
— | Personal Program JyR Saskin Cales
11:00 AM - 12:00 PM
~ Intuit Developer Keynote
\/ Speakers
Cd
11:00 AM - 12:00 PM
e Leadership Lessons
A7) Floor Plans i
11:00 AM - 12:00 PM
AN - Leveraging Content to Grow Your Business
O ¢ Exhibitors Bram Warshafsky
4.__,1 ‘\)‘_‘.
11:00 AM - 12200 PM
f?) haa Using QuickBooks Online for Your Small Business
o Gisele Doucet mrun

quu:kbooks

97 @darrellk #QBConnect CO '\N ECT




Material Download

Session slides can be found on the QuickBooks Connect agenda page

Breakout Sessions

1) Find the session on the agenda

Digital Advertising 101 ks

2) Select + for more information Leveraging Content to Grow Your Business +

Leadership Lessons +

3) DOwnload P D F Of SI IdeS Using QuickBooks Online for Your Small Business -

_ Warrior Approach to Productivity e session repeats -
https://can.quickbooksconnect.com/agenda/

Accountant Small Group Discussion: Cloud Workflows -

Intuit Developer Keynote « session repeats +

@ quickbooks.

98 @darrellk #QBConnect CO |\N ECT



@ quickbooks.

CONNECT




