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In order to receive CPD credit
– Be sure to sign in or scan your badge for this session
– You must stay in the session for the duration of the training
– This session is eligible for 1 hour of CPD
– CPD certificates are emailed directly to you within 4 weeks of the conference date to the 

same email address you used to register

CPD Process
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Darrell Keezer
Founder of Candybox Marketing
(Growth500) & Launch 48

Digital Marketer, Keynote Speaker

Today’s speaker



DARRELLK

D I G I T A L  D I S R U P T I O N

D A R R E L L K
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YOUR CUSTOMERS
HAVE CHANGED
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2008

Don’t enter your credit card online. 
Don’t get into a strangers car. 

Don’t publish your location online.
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2018

Enter your credit card # into an app,
to summon a complete stranger,
tell them exactly where you are,

and get in their car.
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Market Disruption;

A situation where markets 
cease to function in a regular 
manner, typically 
characterized by rapid and 
large market declines.

Image credit: Students for liberty
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Market Disruption;

When new business 
models experience 
rapid growth, by 
replacing old models.
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Agency
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Agency 2 Day Websites
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150
Times / Day
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9 1 %  O F  P P L   
On phone
while pooping
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AUTO
DEALERSHIPS

STORE
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DARRELLK- Forrester Research 2016

6 0 %  T O  9 0 %
T H R O U G H  T H E  
B U Y I N G  P R O C E S S  
B E F O R E T H E Y  
S P E A K  T O  A  
V E N D O R .
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W H A T  D O  Y O U R  
C U S T O M E R S  S E E

W H E N  T H E Y  R E S E A R C H  
Y O U ?
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C A N A D I A N  
D E M O G R A P H I C S
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“Boomers are rapidly expiring technology morons & has-beens 

that need to retire and spread the wealth.”



DARRELLK#DIGITALIMMIGRANTS 

BO
OM

ER
S
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“Millennials are lazy, entitled, kids that live in their 

parents’ basements.”
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M I L L E N N I A L S  A R E N ’ T  K I D S …
T H E Y  H A V E  K I D S .
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SAY HELLO TO 
GEN Z

NOT A 
MILLENNIAL
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18-38 YEARS OLD
#ADULTING
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Source: Canadian 
Marketing Association
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“SHOW STRONG ENTHUSIASM 
FOR BRANDS.”
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THE NEXT 10 YEARS OF 
SUCCESSFUL COMPANIES WILL 

BE THOSE WHO EMBRACE 
MILLENNIALS. 
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SOCIAL
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D E V E L O P  A  S O C I A L  S T R A T E G Y
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N O T  A  
S T R A T E G Y
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S T A R T  W I T H  Y O U R  C U S T O M E R

Facebook

LinkedIn

Twitter Instagram

YouTube

Pinterest
82%

30%

25% 34%

91%

26%
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M Y  5  Y E A R  O L D ’ S  S T R A T E G Y
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2  M I N S
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5  M I N S
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1 0  M I N S
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Hourly $62.66

Weekly $2,350.00

Monthly
$9,400.00

Annual $112,800.00

11 Years & 9 month cumulative 
with 20% growth YOY

1 Million
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CONTENT CONVERSATION RELATIONSHIP REVENUE

S O C I A L  S E L L I N G
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GENERATE 
SHARABLE 

CONTENT
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LEARN
THE

LANGUAGE
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GOOD USE OF CAPS
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PERSONAL BRANDING
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If I spend 60 minutes on LinkedIn, 
I’ll spend the next 6 weeks following up.

MY LINKEDIN TESTIMONIAL,
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1

PROSPECTING

RESEARCH

FOUR STEPS
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2
REVIEW
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3
WRITE
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MOVE ONLINE
TO OFFLINE

ENGAGING
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LEARN
THE

LANGUAGE
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(IT’S FREE!)

CANDYBOXMARKETING.COM/LINKEDIN
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SEARCH
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WHERE 
ARE YOU?

TR IANGLE
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LOCAL SEARCH

2X NEAR ME
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SITE
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YOU HAVE TRAFFIC

SO WHAT?

,



DARRELLK

Y O U R  W E B S I T E  P L A N  S U C K S

Home

About Products Services Values News Contact
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W H E R E  I T  G O E S  W R O N G

9/10 Don’t Use
Contact Forms
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W H E R E  I T  G O E S  R I G H T !

9/10 Use
‘Value Forms’
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E V E R Y  C U S T O M E R  D E S I R E  
N E E D S  A  L A N D I N G  P A G E
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HIGHER CONVERSIONS

Customer 
Desire Website Offer
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WIN WITH 
LANDING PAGES
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WEBSITE A

14% CONVERSION RATE
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WEBSITE B - ASKED MORE QUESTIONS

10% CONVERSION RATE

31% CHANGE
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WEBSITE C - UBER INSURANCE

8% CONVERSION RATE

42% CHANGE
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WEBSITE D - MADE Q’S RADIO BUTTONS

16% CONVERSION RATE

13% CHANGE
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33% CONVERSION RATE
135% CHANGE
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WILL YOU DISRUPT, 
OR BE DISRUPTED?



Questions?

#QBConnect   |   WiFi: Connect2018
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Rate this session in the mobile app

1. Select Sessions 2. Select Title 3. Add Rating
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Material Download
Session slides can be found on the QuickBooks Connect agenda page

https://can.quickbooksconnect.com/agenda/

1) Find the session on the agenda

2) Select + for more information

3) Download PDF of slides




