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CPD Process

In order to receive CPD credit
- Be sure to sign in or scan your badge for this session

- You must stay in the session for the duration of the training
- This session is eligible for 1 hour of CPD

- CPD certificates are emailed directly to you within 4 weeks of the conference date to the
same email address you used to register
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Today’s speaker

Bram Warshafsky
VP Innovation, sgsco

@BramWarshafsky

@ guickbooks.
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This is the VW Phaeton

@ guickbooks.
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The parts were sourced from Audi and Bentley models
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It has the Audi A8 engine with 414 horsepower

A

ickbooks.
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+100 patents were filed creating the Phaeton

@ guickbooks.
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The Phaeton debuted two new technologies

11:.07 R

Verkehrszeichen

@ Guiickbooks.
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Lots of trunk space and leg room!

@ guickbooks.
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A state of the art factory in Germany was built for its production

@ guickbooks.
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engineering

A technological marvel

of over-

66

excellence.”

CARBUZZ
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66

Sumptuous and silent,
swift and serene, the
Phaeton immediately
establishes its credibility.”

||
GARZDRIVER
[
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The interior is solidly
built using the finest
leather and wood
Volkswagen could find.”

‘ lbpr‘ Gear
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| got to drive in one while in the UK

@ Guiickbooks.
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But it failed




“I had a chance to drive a Phaeton for a week in Colorado last year.
Let me say the car is fantastic.

Smooth, quiet, powerful. The interior is beautiful and functional.
Having said that, | would never spend $70K on a VW.

They are pushing the envelope in the wrong direction with the
Phaeton and the Tourag TDI. VW is known for economy.

The Phaeton was a bargain at $70K - if it had been labeled a
Bentley or a Porsche they could have sold them like hotcakes.”
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The best product doesn’t always win
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RICES
DOWERED
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Brand is the best way to differentiate.

Content is the best way to build brands.
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This is me in 2018

@ AdBlock

NETFLIX
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Content marketing tools (it’s all the free stuff!)

Tools like calculators, widgets
How to videos

Long form articles

Blog posts

Graphics like charts, photos, memes
Educational resources

Slide decks

Animations

APls

Comments

News

Email Newsletter

White paper

Article

Infographic

Survey

eBook

Case study
Testimonials
Microblogging
Webinar/ webcast
Video

News release/ PR
Podcast

Awards

Contests

Comics/ comic book
Photos

Audio book
Screencast

Game

Discussion Forum
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Leveraging Content to Grow
your Business




Agenda: Leveraging content to grow your business

a &~ O b =

Start by listening

Answer questions for the community
Invest in rich evergreen content
Win the long-tail with a blog

Focus on content distribution
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Start by listening




Start by listening
Google
Your keyword + “community”

ickbooks.
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Start by listening

Quora

Floow  Linkedf T reddit

Groups

YAHOQ!

ANSWERS

@ guickbooks.
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Start by listening
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Start by listening
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Start by listening
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Google Alerts
"world's first"
NEWS

Norway 10 spend $315M on world's first ship tunnel

CNN
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Start by listening
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Start by listening

@ guickbooks.
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Start by listening

Is Brick-And-Mortar Retail Really Dying? - Forbes
https:/iwww.forbes.com/sites/yec/2018/10/11/is-brick-and-mortar-retail-really-dying/ ¥

Oct 11, 2018 - Despite the claims that brick and mortar is dead. savvy retailers are embracing digital
change.

The Retail Apocalypse Is Not Happening: Why Retailers That ... - Forbes
https.//www.forbes.comv.. fforbestechcounciV.. /the-retail-apocalypse-is-not-happenin... ¥
Sep 28, 2018 - The truth is, brick-and-mortar retall is not dead. According 1o Market Track, U.S
shoppers stil prefer 1o make most of their purchases in-store.

Brick-And-Mortar Retail Isn't Dead: Just Look At Who's ... - Forbes
hitps://www.forbes.com/.. /brick-and-mortar-retail-is-far-from-dead-just-look-at-whos... ¥
Jul 8, 2018 - Sull, if you thought this paints a gloomy picture of brick-and-mortar retail, you'd be
mistaken. As much as consumers moum the death of Toys ...

Retail is Dead. Here's What To Do Now. - Forbes
https://iwww.forbes.com/sites/annabelactorn/.. /retail-is-dead-heres-what-to-do-now/

May 16, 2017 - With retall dying, it's time to reimagine its role in societyPexels.com. The glory days of
retals are over. Just type in the phrase ‘'sad mal’ or ‘dead ...

Physical Retail Isn't Dead. Boring Retail Is. - Forbes

https:/iwww.forbes.conv.. /physical-retail-is-not-dead-boring-retail-is-understanding-r... ¥

Mar 18, 2018 - It may make for intriguing headiines, but physical retall is clearly not dead. Far from it, in
fact. But, 1o be sure, boring, undifferentiated, itrelevant ...

The Facts And Myths Of The Retail Apocalypse That Isn't ... - Forbes
hitps://www.forbes.conv.. the-facts-and-myths-of-the-retail-apocalypse-that-isnt-appr... ¥

Aug 15, 2018 - Physical retail isnt dead. Successful retailers are continuously creating unparalieled,
immersive customer-centnc expenences in store, ..

RH Proves Retail Is Far From Dead With New $50 Million ... - Forbes
hitps.//www.forbes.com/sites/.. /rh-takes-manhattan-and-proves-retali-is-far-from-dead... ¥
Sep 7, 2018 - Redefining the worid of home furnishings retailing, RH has opened its latest Gallery in
New York's Meatpacking District: and expects to pack ..
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Start by listening

ickbooks.

Image Credit: https://blog.5crowd.com
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Start by listening

“Write a business plan”. “Nah, it's a waste of time.”
“Raise lots of money.” “Bootstrap.”
“Learn how to code. “Don’t bother.”

“It's all about strategy.” “It’s all about execution.” “It's all about culture.”

“Never hire your friends.” “Actually, definitely hire your friends.”
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Start by listening

@ guickbooks.
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Start by listening
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Our oanted cocorest chign arv 4
healthy snack and versasile
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Start by listening

'i Dang Fooas Bram Home Creato

© | Instagram ® O 8
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827 posts 28.2k followers 2,542 fotlowing
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Photos
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Start by listening

lab

% SNACKBOXES
DS | uthDox — mesz

AMONTHLY COLLECTION OF
HEALTHY SNACKS, BEVERAGES & MORE

DELICIOUS AND HEALTHY SNACK

Started to cat healthior meals, but not sure what to de in between meals? Wl
when hunger strikes? Sclence has proven that you eat what is convenient for
Healthy Surprise box arriving at the frequency you choose, That's right! Pick 4

Focusing on Non-GMO, Organic and All Natural, every month we'll surprise you with Full-Size
products from trustworthy brands perfect for your home, personal life or the office,

@ guickbooks.
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Start by listening

amazon

We toast whole Thai coconut slices
to perfection for a naturally sweet
flavor and a delightfully satisfying
crunch, With as much fiber and less
sugar than a medium apple, they're

Coconut Chips
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Start by listening
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Start by listening

# instacart

Dang Toasted Coconut Chips,
Original

K"

gelive

Shop st Whaole Foods Market

qunckbooks
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Start by listening

Same Movie; Different Marketing Strategies

Tithe is 2 popudar “funoy™ phrae Tithe explicitily mentiom “Deting” and
WA N0 1OMAntic Connatatians Implies a romanticaly srented plat
ward Moment

That Awk

v

Are We Officially Dating? Beautiful Autumn

.
,% .
’ -~
L oL
PR s 7R )

TELLEN

Ma: Actors N v . .(’{-”
e AWKWARD g5 S SaE®  |ead
MOMENT '. ~ Y Tk .'_4_5 bq By COUPIQS
Catchline with IR e v R S Names

the Phrase
“Getting Some"
init.

Three Dudes /
with f
Confused Happy .
Comedic Couple Looknhng
Expressions American Poster Australian Poster AR Romannc

(marketed tomards men) [marketed towards women)

Also, “Are We Officially Dating?” came out the day before Valentines Day
(although this poster doesn’t have a release date), “That Awkward Moment”
came out in late January (this poster does have a release date).

Source: https://imgur.com
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#2

Answer Questions for the
Community




Answer questions for the community

INGREDIENTS: WATER (75%), SUGARS (12%) (GLUCOSE (48%),
FRUCTOSE (40%), SUCROSE (2%), MALTOSE (<1%)), STARCH
(5%), FIBRE E460 (3%), AMINO ACIDS (GLUTAMIC ACID (19%),
ASPARTIC ACID (16%), HISTIDINE (11%), LEUCINE (7%), LYSINE
(5%), PHENYLALANINE (4%), ARGININE (4%), VALINE (4%),
ALANINE (4%), SERINE (4%), GLYCINE (3%), THREONINE (3%),
ISOLEUCINE (3%), PROLINE (3%), TRYPTOPHAN (1%), CYSTINE
(1%), TYROSINE (1%), METHIONINE (1%)), FATTY ACIDS (1%)
(PALMITIC ACID (30%), OMEGA-6 FATTY ACID: LINOLEIC ACID
(14%), OMEGA-3 FATTY ACID: LINOLENIC ACID (8%), OLEIC ACID
(7%), PALMITOLEIC ACID (3%), STEARIC ACID (2%), LAURIC ACID
(1%), MYRISTIC ACID (1%), CAPRIC ACID (<1%)), ASH (<1%),
PHYTOSTEROLS, E515, OXALIC ACID, E300, E306
(TOCOPHEROL), PHYLLOQUINONE, ~THIAMIN, COLOURS
(YELLOW-ORANGE E101 (RIBOFLAVIN), YELLOW-BROWN E160a),
FLAVOURS (3-METHYLBUT-1-YL ETHANOATE, 2-METHYLBUTYL
ETHANOATE, 2-METHYLPROPAN-1-OL, 3-METHYLBUTYL-1-OL, 2-
HYDROXY-3-METHYLETHYL BUTANOATE, 3-METHYLBUTANAL,
ETHYL HEXANOATE, ETHYL BUTANOATE, PENTYL ACETATE),
1510, NATURAL RIPENING AGENT (ETHENE GAS).
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Answer questions for the community
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Answer questions for the community
Google
Your keyword + “write for us”

ickbooks.

q
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Answer questions for the community
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Answer questions for the community

(=% Home

Quora

Questions

- - -
% Anywer a2 Spacon . NoAACahONy

How competitive is the advertising industry for a newbie?

As a small scale brand trying to sell things online, is it worth
investing in ad agency when I don't have any knowledge of
online marketing or Is it something that I can learn with time?

K Pass o Follow e

What would happen if you quit in the middle of a freelancing
gig?

For Tech entreprencurs in Toronto what should be top of list
for attracting talent and funding?

" Angwes X Pass M Folow )

o Asd Question er Link
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Answer questions for the community

/

y s

Quora [Elvome [Faswor fi}sesces

TN Advortising and Advertisoments ! Toronto, ON
- -

’ Startup Strategy e Freelancing

Advortising Agencies

nt Startups in Toronto

" Freelance Tips and Hacks

.Surbupa

o Add Question or Link
[ RS—

Knows About

"‘

Advertining Agencies
' Swanup Syamegy
wm Freclancing
Comumer Packaged Goods

(CPG)

,\:MM@

@ quiickbooks.
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Answer questions for the community

Quora i * Horme | Anwwer M s

Settings Account Settings
Aocoert Prevasy Erva
Ol e

Cad A NotScatiorn
LarguaQes Fassecrd

et A VWA

Connected Accounts

W Teine

n Facehoos

U Lmduscin

paces [ | NosSicationn

bratrwarahalsh yO ol Com
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# Show on Quors prolile

Brarn Warstafaky - O
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Answer questions for the community

Quora [ vome

jots ardd Caroers in Accourtng  +8

» -
Anywer Speces ) Notficatons

7’ Raelated Questions

What are the pros and cons of being an accountant? What are e pros wnd cons of Bang & Contracior

A wee o\ Folow 3

"
+2 Roguest O Ny «
. o > 0 T 4
\a e e % axd come Do A lecoaw
L3 A - - W - - w

Whae are the pros anxd coms of Dang an

No Answers Yet

What are the pros and cons of Doing a manager?

e e > 0 =
2
@ are e O 2 - >
Mgent?
- B o anw A good
& e the Y
e e - .
~ o7
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Answer questions for the community

You are asking your first question!
HOW 10 QACKDy Dot & QOO0 Awer,

o Koo your Quashion short and 10 the pont
s Chack for grammmar Or spaling enmers

o Phrase 1t St 8 Quston

* Mako sure 1 hasn 't been asked before

Arorymous

Start your gquestion with “What", "How", "Why", ¢

@ quiickbooks.
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Answer questions for the community

Quora ([Hrome [Fiwwer {spaces L) Notncasons v

Stats Al Time Answors

e VS

Al Anowers v

@ quiickbooks.
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Answer questions for the community

Quora [Erome 7 anwwer '7" Spaces 1) Netfications

Frostaros Jobs Freslarcers  Frowlance Tips and Hacke +3 /'
Hiring a freelancer: How can I hire great freelance

talent over mediocre ones?
) Folow 8 +2 Request O A Y £

Toptalk: Hire the top 3% of freclance developers and designers.
Leading companies trust Topeal to help match top talent to thelr mission-critical

projects.

[ Start now at Sopsal.com
15 Answaors

e Dassien Pilistrauls, Founder and CEO s Scalabie Pah 2010 -present) ®

In order 10 And quality freelancers, it's important 1o know what to ook for and
also what you can do on your end 1o ensure you're securing a good promising
hire. At Scalable Path |, we use the following guidelines in order to hire our top
talent.

To begin, make Sure you know they're abilities,

* Ask for samples of thelr previous work: Reviewing code samples
Immediately helps you gauge someone’s abllity to code and it's alsoa
great way to filter out candidates based on actual skill early in the
process. Good code Is easy 1o read, has good semantic markup and have

o =T

Related Questions

Which are the hest websites 10 hee frealancens?
Whiat & the Deal way 10 Snd andt hire & freslancer?
Who ties freslance webd developers?

What & your biggest concerm when bang a
Poiance Sealgner?

What are the bent mtes 10 Niee Brestancens 0
Jupan?

What are some 106 for hing a groat Seciance
wtor?

Mow can | e good frestance writers for my
thog?

Has anyone Med Truslancer for hirng
teoroncens?

GCan a feslancer Nire & Mselancn?

What hinders you fom hiing poteral
eatarcers?

4+ Ask New Cueston
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Invest in rich evergreen content

@ guickbooks.
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Invest in rich evergreen content

IT'S NOT MARKETING.

[T'S "STORYTELLING "

IT'S THE STORY OF A
PRODUCT THAT'S ONLY
$3.99 FOR A LIMITED TIME.

® marketoonist.com

@ quiickbooks.
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Invest in rich evergreen content
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Invest in rich evergreen content

Source: Whiteboard Animation Company @afﬂflckbooks
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Invest in rich evergreen content

@ guickbooks.
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Invest in rich evergreen content

JAKE BLOG FODCAST THE DAILY RESOURCES ABOUT WORK WITH ME
JORGOVAN

059: Reinventing the agency model with Bram Warshafsky
of 5Crowd 0 [f] = N\

Build a Better Agency Podcast

All Episodes  Archives

—y [ WD = PODCAST Now di: ing: P: 1
Jreelance=1_ =EnD 2 e et

= e e e e Episode 68: How to Work with Freelancers, with Bram Warshafsky.

Recently named one of the Top 30 Under 30 by Marketing magazine, Bram Warshafsky 5 a Founder and Partner at
SCrowd: 3 Toronto start-up that provides on-demand marketing production to a growing list of cliemts like Labatt, &),

Hershey, Twitter, Telus, and more. We operate a curated network of freelance professionals in over 150 cities through

FBP o;*: How To FQEELA”CE rog 816 our own digital platform to help enterprise marketing teams being their strategy to e, faster and for less
BRANDS WITH BRAM WARSHAFSKY OF ' :
sCROWD

g - apageoe

JFreelance
PODCATY How to Freelance for Big Brands with Bram Wz
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Invest in rich evergreen content
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Invest in rich evergreen content

P
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@ guickbooks.
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Invest in rich evergreen content

A Gude to Casual Businesswear

IDEAS FOR DRESSING PROFESSIONALLY AT WORK

A collection of casual looks sppropaiate for che workplace,

with suggestions on wearing and canng for casual businessweat.

Source: Levi Strauss & Co. via Marketplace.org
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Invest in rich evergreen content

A Gude to Casual Businesswear

IDEAS FOR DRESSING PROFESSIONALLY AT WORK

- B ) 4
." '.
'a,’{ = -

| —

=

=

Source: Levi Strauss & Co. via Marketplace.org
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Invest in rich evergreen content

A Guide to Casual Businessweay

IDEAS FOR DRESSING PROFESSIONALLY AT WORK

Source: Levi Strauss & Co. via Marketplace.org @E’:‘fi‘flckbooks
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Invest in rich evergreen content

A Gude to Casual Businesswear

IDEAS FOR DRESSING PROFESSIONALLY AT WORK

Source: Levi Strauss & Co. via Marketplace.org @E‘fﬂilckbooks
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Invest in rich evergreen content

If you're a chient, let's get a coffee and chat!

1 us show you how you can save money while building new capabiibes

WyUFQO

Google B

FORMS

qwckbooks
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Win the long-tail with a blog

Top 100 kKeyworads

Top 500 keywords
Top K keywords

Top 10K keywords

Fat Heod Chunky Middie Long Tall
185% 15% 70% of search traffic
of search of search
tramo trafMfc
Source: https://blog.hittail.com @ afi'flckbooks.

CONNECT

75 @BramWarshafsky #QBConnect



Win the long-tail with a blog

3 B
How do you know if 5 Questions For Michael SCrowd Oa The 5 Questions For Kea SCrowd On The Essentiol Gear For "Capturing Data ksn't SCrowd Goes To Wark Epencc 4 et
Innovation is alive in Franks Stead mtCat Podcamt Woag Werking Without Pants Remrote Worlkeny Encugh” Chicago Andrew A f reetancer in
your Community? (Hint: Podcast Owr Crowd
Get out and Drive It)
R\ ReadArt N\ ReadA B Y 2 LY £ 2 £

Get updates
when we

publish new
Why Your Product content 3 : “Sate s Not Safe
Company Should Aryroore”
Servicize

Emall

B R [ ________BI» ) a
) Think the Best Who Do Yeu Wart Why Exscution Needs & Are You Ready to Spending Year End Wister Hoodie
Marketers, the Dest Ad Thinking Abost Your Strategic Lans Docosple? Doliary Erficiontly Ghveawry!
People, wre Brand in the Shower!
Catracrdinanty Agile”
S g 3 : E— |

Source: https://blog.5crowd.com
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eDook: Mow ToMire s Baing Mindtul Of The
Frectancer Onlioe Hierarchy Of
c ication”

Good Read: “The Future What's Behing The
OF Wark™ SCrowd Logo?

I Reasorm Wy
Freelance i On The Riwe

@ quiickbooks.
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Win the long-tail with a blog

F o

CREAMY CRUNCHY
PEANUT PEANUT
BUTTEIL BUTTER.,

Source: https://www.underconsideration.com/brandnew
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Win the long-tail with a blog

ATTRACT CONVERT CLOSE DELIGHT
O-0-0-0-C

@ quiickbooks.
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Win the long-tail with a blog

Keep Satisfied With Priority Keep Completely Informed with
Content Content

Anticipate Key Questions + Try

Minimal Investment in Content
To Increase Interest Level

@ quiickbooks.
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Win the long-tail with a blog

POWEIRRDE

Source: https://nogluten.io/is-powerade-gluten-free/ @ afi'flckbooks
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Win the long-tail with a blog

Introducing QuickBooks
Projects: An Easy Way to
Track Your Projects

nom<
L'y % - n
il
=
[— ? p¥y
P @ Expense
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Win the long-tail with a blog

Bulleted lists are your friends
Watch your vocabulary
Define all acronyms

Keep sentences short

82 @BramWarshafsky #QBConnect
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Win the long-tail with a blog

@ guickbooks.
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Focus on content distribution

Hubsa;')t’s GO gle _.e\_....

Marketing Grader

ord Pla

5Crowd - On-Demand Marketing Production

https://www.5crowd.com/ ¥
Wae're an agency with no creative or production folks on staff. instead, we have a curated network of
freelance professionals, which we call our Crowd.

About Our Work

Learn more about how SCrowd works. SCrowd supports some of the worid’s
Wistia video thumbnail. A largest brands with

We're Hiring Contact

We're Hiring! We hire people who are We love to share more about what
excited about the problems ... we're working on so if you've got
Our Team Freelance With Us

Our team is full of quirky people who We're looking for passionate and
think outside the box. We're .. talented freelance professionals

More results from Scrowd.com »
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Focus on content distribution

A Medium Linked [}

@ Guiickbooks.
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Focus on content distribution

@ guickbooks.
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Focus on content distribution

S’adu WHY TORONTO STARTUP SUMORT EVEINTS & TRANING

TORONTO

Sipral Emanie unnvee Aoraances Enlsh AN

2 ey

S Caoada Podeast B0, 150 Bes 4 St
Ranescinemay Gevemment sath Mosaaer Macy Ng

Aesert Saal investment in Canacla M §1.62 Mo

Written by Deenas Donira POST CATEGORﬁS

@ Quiickbooks.
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Focus on content distribution

Hey John, here's what's new at 5Crowd!

13 boen & Mie whils sinoe cur last Lpde 50 | hought 1S share 4 of mry lavourte updeles
froem ur blog. Thanks for being & friesd of the company!

Beaen & the SCrowd feam

Are You Ready to "Sale Is Not Safe
Decouple? Anymore™

1 1)
A » >

b

What Abraham Creating Long-Term
Lincoin And Tim Client Relationships in a
Ferriss Can Teach Us Tinder World

About Efficlency

Amy, here's what's new at 5Crowd

We've Boen morking hard on & Sew fronts and Boughl me'd share 4 updates bom owe blog
Thanks for being a friend of the company!

- Beam A the 5Cromd team

- .
»
5Crowd Goes To Work: Meet Andrew, A
Chicago Freelancer In Our
Crowd
N > = >

eBoolkc How To Hire a “Being Mindtul Of The

Freelancer Online Hierarchy Of
Communication®

4] > N >

«5Scrowd logo

Hey Dan, here's whal's new st SCrowd!

13 boon & W% wivle arce Our lest Lpdate a0 | Rave B0me EAsBng News - e et
Burched 3 now watate 3 rew plicoh and more

Mo arw 4 of my Bowmne uiaties Bom our Diog. Thanks e Sewg & et of P
reent

Beam & P SCrowd eam

ot e
. LI = How To Make Your
" J Operatiors More Data-
Driven

eBocik: Reiswenting The
&4 Beanry Maded

a > ™ >

“The industry ks facing How We Automated
Its Kodak moment. The Experne Reporting
challenge for the

advertising industry is

0 work out how you

B > R >

Source: https://blog.5crowd.com
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Focus on content distribution
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Focus on content distribution

) 3 RMemng N ams L% T Manager N e - » i Y Nrns €
A - Y Pm- 33 Team £ o Dene ~adl N Ovatinte .:‘J » D Erired - ‘_\
Fopny O:. v-i"u. a & Ouiete 9 Chasht Mo - lltu 3 . u:!um ;v'a w.‘ = sim
i Q= Legy ) Have Tog LE ) Jase
19 Sowrmaad putu et To Mg DAt pusr prvacy, Onoot sLImutc of 1ame -1t 49
Ot PN B mregn Gl T) A s el et o e i a A Qe tee i
wardatihy, e KON
MW Omrays pamnert sth Casniiar ter oLam iond May
_-] “ _-J Eght Clch Sre  drembmd petowm ) hew _-jw-nnn—-lm "5 heo et _:j g
‘ .. et e s b M et S — rme e aMmee e mtml o b bt -
'_.].. _-J Rt Mk Ve Bendind petrm " hap _.]wm-a-—um Tu Ny et _-] .~
| . PMNC) pis Tt OnMon preaarted PO s A e weerted ety A inad -
- At b inad f P gl e b e B s L -
. Lo et .
- e
_-]h. (%] morecic _-]m«nm- _.]wm-a-—-m Ta he et _.]Q.
! b3 et Somiont sctom o N e prvecy OnMes creeeted hAwen fomont o0 L)
_-]t.nm-.--wm Ta N Pt st ety Onosk pracenind olenatc Saennnd ¥ _-j:.

Ba pahrs b B L e

_.J gt s b banraad patoen. s hap poltel pae prvay nfas goeserted adeeaie Saial 4
WA patee bom B Lo st

_-] i el I et i
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Focus on content distribution

1) HTML Email

INDEPENDENT CONTRACTOR AGREEMENT

e LT P R

2) Plain Text Email

3) Plain Text FW of HTML Email

........

INDEPENDENT CONTRACTOR AGREEMENT

@ Quiickbooks.
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Focus on content distribution

New Message
Recipients

Subject

Bram Warshafsky
Co-Founder | 5Crowd
647.964.2726
bram @ SCrowd.com

559 College St #402, Toronto, ON

Check out our latest mention in FastCompany!

93

@BramWarshafsky

#QBConnect

qunckbooks

CONNECT



Focus on content distribution

.Y WEEKS

A discourse on the PPOCERS n_f
designing for real people,

The following posts have been tagged week 1

THE FIRST RULE OF UX

You canmot not comumuaniscane. Every behawiowr (s a iad of
commumcation. Becouse behsuioar does not Aase o cosnderpart (there

& 00 anti-Sehastowr), if is nod possible mol 10 comemusionte.”

Watslauvick’s Mirst Axiom of Commusiontion

This is the first rude of UX, Everything 2 designer does afSects the user
experience. From the purposefid addtion of » deaig elemerst to the

pegligent omission of cracial messaging. every deasion is molding the

Esture of the poople we dexign for

Source: https://52weeksofux.com
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Focus on content distribution

b~ |
Analytics Academy

There are zilkons of analytics tools for your business to choose from—
toots that successful businesses are using to boost conversions. But
with 50 many choices, where should you start?

Analytics Academy is here to help, It's a series of lessons to teach you
analytics, 50 you can dramatically improve your business! Featuring:

o B 10

Comparisons of the anahyticy Cane studion brom renl Tips 50 hefp you got the most
Booh 1 each Category. companes who ute the Sooky out of each tool

Your business will become data-deven. You'll be unstoppable.

@gfﬁckbooks.
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Focus on content distribution

Source: https://blog.5crowd.com
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Focus on content distribution

ARDNT US  SUseQeT

U) Scrowdts Fodewing

SCrOwEID VOOt JAT rescont wagheas
00 hoarder, Shating faretic, artat,
Sanest Guty o Taaisanisle « AND ey
? Prosect Manager

T What's your Tewousie hing of Ses?
4 JNne 0reen 18 (s 38 i the
maral) 3. Nost Aler workout routng?

4 Defsiety sddng eaphoset N A ot
SO SOLATE AT BLIpees 10 e o0 of &
Feenome g work out, juat 20 make
Wt pou Ve eiir ety exPaueied your
VaACHs p

3. What e tHhe st thng you got frome
Bty (a0 Now QelCious was 10

£ L naver get jat one treat whils I'm
Bere. | pcked ug # rmpberry oFt sguece
0 8 POCoMIE Co T CuDah e b

® Q

44

NG PRISS AN JOBE PRVALY TERME DAMICTORY  LANGUAGCE
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Quick recap

a &~ O b =

Start by listening

Answer questions for the community
Invest in rich evergreen content
Win the long-tail with a blog

Focus on content distribution
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Rate this session in the mobile app

1. Select Sessions

Wl ATAT = 9:39 PM @ 5 28% .
< T Fachbocka
CONNECT
L .
A Networking
7Q), My Profile
\\::—':}/,

2=|  Activity Feed

?'i Agenda at a Glance
!\(_ /1 Sessions

ﬁ Personal Program
\/ Speakers

Floor Plans

/,‘CQ Exhibitors

—
A Notes

2. Select Title

w/ ATET = 939 PM ® v 28% 8

< Sessions @ O

Dec-04-2018

08:00 AM - 09:00 AM

Registration and Breakfast

09:00 AM - 10:00 AM

Welcome and Keynote

10:00 AM - 11:00 AM

Break & Exhibits

11:00 AM - 1200 PM

Accountant Small Group Discussion: Cloud Workfilo...

11:00 AM - 1200 PM
Digital A ng 101
Iyl Saskin Gales

11:00 AM - 1200 PM

Intuit Developer Keynote

N:00 AM - 1200 PM
Leadership Lessons
Brady Wilson

11:00 AM - 1200 PM
Leveraging Content to Grow Your Business
Bram Warshafsky

11:00 AM - 1200 PM
Using QuickBooks Online for Your Small Business
Gisele Doucet

3. Add Rating

Wl AT&T = 9:39 PM @ 7 26% .

4 Detail

Digital Advertising 101

Dec-04-2018 11:00 AM - 12:00 PM

Best for All Audiences

In this session, you'll learn how to design, build and
optimize a digital campaign using Google Ads and Google
Analytics.

Jyll Saskin Gales
you didn't rate yet
Add -> Personal Program

Add To Calendar

@ quiickbooks.

101 @BramWarshafsky #QBConnect

CONNECT



Material Download

Session slides can be found on the QuickBooks Connect agenda page

1) Find the session on the agenda
2) Select + for more information

3) Download PDF of slides

https://can.quickbooksconnect.com/agenda/

Breakout Sessions

Digital Advertising 101 +
Leveraging Content to Grow Your Business +
Leadership Lessons +
Using QuickBooks Online for Your Small Business +
Warrior Approach to Productivity e session repeats +
Accountant Small Group Discussion: Cloud Workflows +
Intuit Developer Keynote « session repeats +
@ quiickbooks.
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