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In order to receive CPD credit
– Be sure to sign in or scan your badge for this session
– You must stay in the session for the duration of the training
– This session is eligible for 1 hour of CPD
– CPD certificates are emailed directly to you within 4 weeks of the conference date to the 

same email address you used to register

CPD Process
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Bram Warshafsky
VP Innovation, sgsco
@BramWarshafsky 

Today’s speaker
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This is the VW Phaeton
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The parts were sourced from Audi and Bentley models
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It has the Audi A8 engine with 414 horsepower
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+100 patents were filed creating the Phaeton
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The Phaeton debuted two new technologies



10 #QBConnect @BramWarshafsky

Lots of trunk space and leg room!
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A state of the art factory in Germany was built for its production



12

A technological marvel
of over-engineering 
excellence.”
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Sumptuous and silent, 
swift and serene, the 
Phaeton immediately 
establishes its credibility.”
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The interior is solidly 
built using the finest 
leather and wood 
Volkswagen could find.”
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I got to drive in one while in the UK
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But it failed
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“I had a chance to drive a Phaeton for a week in Colorado last year. 
Let me say the car is fantastic.

Smooth, quiet, powerful. The interior is beautiful and functional. 
Having said that, I would never spend $70K on a VW. 

They are pushing the envelope in the wrong direction with the 
Phaeton and the Tourag TDI. VW is known for economy. 

The Phaeton was a bargain at $70K - if it had been labeled a 
Bentley or a Porsche they could have sold them like hotcakes.”
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The best product doesn’t always win



19 #QBConnect @BramWarshafsky



20 #QBConnect @BramWarshafsky



21 #QBConnect @BramWarshafsky



22 #QBConnect @BramWarshafsky

Brand is the best way to differentiate. 

Content is the best way to build brands.
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This is me in 2018
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Content marketing tools (it’s all the free stuff!)



Leveraging Content to Grow 
your Business
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1. Start by listening

2. Answer questions for the community

3. Invest in rich evergreen content

4. Win the long-tail with a blog

5. Focus on content distribution

Agenda: Leveraging content to grow your business
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Start by listening
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Your keyword + “community”

Start by listening
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Start by listening
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Start by listening
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Start by listening
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Start by listening
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Start by listening

Image Credit: https://blog.5crowd.com
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Start by listening

“Write a business plan”. “Nah, it's a waste of time.”

“Raise lots of money.” “Bootstrap.” 

“Learn how to code. “Don't bother.”

“It’s all about strategy.” “It’s all about execution.” “It's all about culture.”

“Never hire your friends.” “Actually, definitely hire your friends.”
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Start by listening



41 #QBConnect @BramWarshafsky

Start by listening
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Start by listening
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Start by listening
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Start by listening
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Start by listening
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Start by listening
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Start by listening

Source: https://imgur.com
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Answer Questions for the 
Community
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Answer questions for the community
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Answer questions for the community
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Your keyword + “write for us”

Answer questions for the community
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Answer questions for the community
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Answer questions for the community
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Answer questions for the community
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Answer questions for the community



#3
Invest in Rich Evergreen Content
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Invest in rich evergreen content

VS
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Invest in rich evergreen content
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Invest in rich evergreen content

Source: https://blog.5crowd.com
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Invest in rich evergreen content

Source: Whiteboard Animation Company
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Invest in rich evergreen content
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Invest in rich evergreen content
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Invest in rich evergreen content

Source: Levi Strauss & Co. via Marketplace.org
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Source: Levi Strauss & Co. via Marketplace.org
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Invest in rich evergreen content



#4
Win the long-tail with a blog
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Win the long-tail with a blog

Source: https://blog.hittail.com
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Win the long-tail with a blog

Source: https://blog.5crowd.com
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Win the long-tail with a blog

Source: https://www.underconsideration.com/brandnew
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Win the long-tail with a blog
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Win the long-tail with a blog

INFLUENCE

IN
TE

R
ES

T

Minimal Investment in Content

Keep Satisfied With Priority 
Content

Anticipate Key Questions + Try 
To Increase Interest Level

Keep Completely Informed with 
Content
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Win the long-tail with a blog

Source: https://nogluten.io/is-powerade-gluten-free/
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Win the long-tail with a blog
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Win the long-tail with a blog

Bulleted lists are your friends

Watch your vocabulary

Define all acronyms

Keep sentences short
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Win the long-tail with a blog



#5
Focus on content distribution
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Focus on content distribution
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Focus on content distribution

Source: https://blog.5crowd.com
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Focus on content distribution
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Focus on content distribution
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Focus on content distribution

1) HTML Email 2) Plain Text Email 3) Plain Text FW of HTML Email
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Focus on content distribution
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Focus on content distribution

Source: https://52weeksofux.com
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Focus on content distribution
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Focus on content distribution

Source: https://blog.5crowd.com
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Focus on content distribution



Quick recap

#QBConnect   |   WiFi: Connect2018
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1. Start by listening

2. Answer questions for the community

3. Invest in rich evergreen content

4. Win the long-tail with a blog

5. Focus on content distribution

Quick recap



Questions?
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Rate this session in the mobile app

1. Select Sessions 2. Select Title 3. Add Rating
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Material Download
Session slides can be found on the QuickBooks Connect agenda page

https://can.quickbooksconnect.com/agenda/

1) Find the session on the agenda

2) Select + for more information

3) Download PDF of slides




