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OUR VISION
TO MAKE AUSTRALIA 

THE MOST DESIRABLE AND 
MEMORABLE DESTINATION 

ON EARTH ALIGNED TO 

OUR CORE VALUES:
POSITIVE, GENUINE, 

INNOVATIVE, COMMERCIAL 
& UNITED 



Now

$102B
overnight domestic & 

International visitor spend
MARCH 2017 YE

Now

8.4M
International visitors

MARCH 2017 YE

to

9.7m
International visitors 

by 2020

TO

$127B
overnight domestic & 

International visitor spend
BY 2020

TO UP TO

$165B*
overnight domestic & 

International visitor spend by 
2025

AND POTENTIALLY

$195B* 
overnight domestic & 

International visitor spend 
by 2030

To up to

12.3M*
international visitors 

by 2025

AND POTENTIALLY

15M+*
international visitors 

by 2030

BETWEEN NOW AND 2030 THERE IS A $90 Billion Opportunity

TODAY
2020

2020
ONWARDS



OUTLOOK: Where the growth will come from



20122009 2016 2020

SHARE OF INTERNATIONAL VISITORS
EAST WEST

37%

63%

41%

59%

47%

53%

49%
51%

2030

40%

60%

GROWING IMPORTANCE OF ASIAN INBOUND



NOW

A$9.7B
in o/night spend 

March 2017 YE

TO AS MUCH AS

$13B
In o/night spend

by 2020

FROM

A$3B
in o/night spend

in 2009 

- RECORD 1.2 MILLION PLUS VISITORS, +12%

- 50.1 MILLION VISITOR NIGHTS, +23%

- INCREASINGLY FREE AND INDEPENDENT TRAVEL (FIT), 
NOW AT 45%

- AVERAGE TRIP SPEND OF $8K PLUS

CHINA’S IMPORTANCE



CHINA - Insights
experiences

World class nature, food & wine, 
aquatic & coastal

Two-thirds
of travellers are <35 YEARS OLD

84% 
share travel on social

80% 
use internet to research travel

42% 
of luxury online reviews posted by 

Chinese travellers



CHINA SEASONALITY

Arrivals Seasonality from China in 2016



TOURISM AUSTRALIA’S 
STRATEGY IS LED BY:

• GEOGRAPHICAL PRESENCE IN 
MAJOR CENTRES

• AVIATION PARTNERSHIPS

• CHINA DIGITAL STRATEGY

• TAILORED MARKETING 
EXPERIENCES

• KEY DISTRIBUTION PARTNERS





EXPENDITURE BY VISITORS 
YEAR END March 2017

Source: International Visitor Survey, Tourism Research Australia 

INTERNATIONAL VISITORS TO AUSTRALIA
YEAR END March 2017

Source: Australian Bureau of Statistics
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+3%

+18% +10% +18%+0% +9% -1% +1% -15% +10% -1%
-2%

+9%

BUT CHINA IS NOT OUR ONLY ASIAN MARKET…



Asian consumer will continue to change

• MORE ADVENTUROUS
• Sharing stories
• Digitally connected

2009 NOW NEXT

• Searching for unique experiences
• Increased dispersal
• Increasingly demanding

• New markets



JAPAN

424k PLUS visitors, +18%

SPEND GROWTH ALSO UP 18% 

MAJORITY ARE HOLIDAY VISITORS (67%)

54% OF LEISURE VISITORS AGED 30 PLUS

Sydney - Gold Coast - Reef

NOW

A$1.7b
in o/night spend 

MARCH 2017 YE

TO AS MUCH AS

$2.7b
in o/night spend

by 2020

experiences
food & wine, RICH 

HISTORY & HERITAGE, 
World class nature, 
AQUATIC & COASTAL



INDIA

268k PLUS visitors, +15%

SPEND GROWTH UP 18% 

MAJORITY ARE LEISURE VISITORS (68%)

69% OF LEISURE VISITORS AGED 45 PLUS

Sydney – MELBOURNE – GOLD COAST

NOW

A$1.3b
in o/night spend 

MARCH 2017 YE

TO AS MUCH AS

$1.9b
in o/night spend

by 2020

experiences
food & wine, 

VALUE FOR MONEY, 
FAMILY FRIENDLY, 

AQUATIC & COASTAL



INDONESIA

179k PLUS visitors, +18%

SPEND GROWTH UP 10% 

MAJORITY ARE HOLIDAY VISITORS (67%)

76% OF LEISURE VISITORS AGED 30 PLUS

Sydney – MELBOURNE - PERTH

NOW

A$0.7b
in o/night spend 

MARCh 2017 YE

TO 

$1b+
in o/night spend

by 2020

experiences
World class nature, AQUATIC 

& COASTAL, CLEAN CITIES & 
INFRASTRUCTURE, AND

FRIENDLY PEOPLE



Subscribe to Essentials: 
www.tourism.australia.com/
subscribe

Follow us on Twitter:
@TourismAus
@australia

Visit our corporate site:
www.tourism.australia.com

THANK YOU


