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Lifted! (For now…)
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Serving the multifaceted 
modern business traveller

Buyers see shifts in travel preferences
biggest increase is usage of non-traditional ground transportation

Travel buyers respond with traveller-centric tools and services

Deploy 
traveller-friendly 

technology

Increased traveller requests

Reduced / no traveller requests

The modern business traveller – first identified by ACTE in 2016 – continues to evolve. 
These hyper-connected individuals are increasingly interested in quality of life issues and personal 
safety is a growing concern.  Corporate travel buyers are responding with tools, rules and training 
to address their needs.
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Flex to explore 
destination

Work-life 
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Heightened personal
safety concern

Concerns about 
air experience

USA
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Allow unique 
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T&E Management
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Provide training 
to meet safety concerns

Seek a better 
work-life balance...

Security is a growing concern

Today’s travellers

Introduced / plan to introduce 
next 1-2 years

No plans to introduce

Many buyers (31%) report increased traveller concerns 
about data privacy 

but few corporations are addressing these concerns with policy

Use of personal devices for 
business communication

Use of public wifi with
business devices

Use of non-purged laptops
or devices
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LCCs

Basic economy fares

App-based transportation

Ride share

Sharing economy lodgings

Traditional business hotel

Premium black cab

About this study

The Association of Corporate Travel Executives (ACTE) polled 239 corporate travel buyers from around the world (North America 63%, 
EMEA 24% and AsiaPac 13%) between 9 – 28 March 2017.  
The study was underwritten by American Express Global Business Travel.  

To find out more about the study, contact: info@acte.org

American Express Global Business Travel (GBT) is a joint venture that is not wholly owned by American Express Company or any of its subsidiaries (American Express). “American Express Global 
Business Travel,” “American Express,” and the American Express logo are trademarks of American Express and are used under limited license.
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Address traveller 
quality of life
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ACTE Survey: Modern Business Traveller

56% 
Increase in

Heightened Personal 
Safety Concern

Inquiries 
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43%
Increase In Adding 
Leisure to Business 

Trip
Inquiries



7 

70%
Combine 

Business & 
Leisure

Shift In Traveller Priorities Younger Versus 
Others

Most travellers aged 20 – 30 years old All corporations

42%
Combine 

Business & 
Leisure
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Traveller Centricity
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Today’s Travel Policy:

•  Shorter
•  Recognize work/life balance
•  Choice/flexibility for mission 

specific needs
•  Take care of travellers
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WHY?
•  Retention
•  Motivation
•  Recruitment



11 

Will your 
company be 

proud to show 
the travel policy 

to a recruit?
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The disruptors
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Traveller Centricity & Safety
Work/Life Balance
Cost/Service Balance 
Technology from the “outside” 

Summary of Trends
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Join us!


