Creating New Sky Experience.
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Our success story - “Amami effect” Vanilla Air

The number of passengers has been dramatically
Increased since Vanilla Air started operation.
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Further Development Vanilla A
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Market Effect Vanilla Air

By contributing local people, local economy, and
tourists etc., LCC can further create new demands

and increase market share.

WIN Local WIN

Economy

Economic impact
4.2billion Yen
(= USS 38.2mil)

Vanilla Air

Creating New Sky Experience.

WIN WIN
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