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Background

 Research group at NST in Tromsø:

 Elia Gabarron

 Luis Luque

 Artur Serrano

 Salumedia in Sevilla



Background

 Sexually transmitted diseases (STDs) may be 

asymptomatic.

 Young people do not consider themselves as being 

“patients”.



Background

 More than 20 000 cases of genital chlamydia

 Unplanned pregnancies

 Approximately 15 000 abortions

Numbers per year







Background

 Sexual health education – where and how?

 During medical consultations

 In school (10th grade)



Statistisk Sentralbyrå http://www.ssb.no/en/ikthus

Background



Background

 Social media: 

Facebook, Twitter, Snapchat, blogs,wikis,etc.

 Search on Pubmed (mesh term): 1244 hits 

(October 2014)



Background

 Kirby D, Laris BA, Rolleri L. Sex and HIV education 

programs for youth: Their impact and important 

characteristics. J Adolesc Health. 2007 Mar;40(3):206-217.

 Jones K, Baldwin KA, Lewis PR. The potential 

influence of a social media intervention on risky 

sexual behavior and Chlamydia incidence. J Community 

Health Nurs. 2012;29(2):106-20.



sjekkdeg.no

 www.sjekkdeg.no is a recently developed website for the 

prevention of venereal disease

 A Facebook account for sjekkdeg.no was created.

 Can social media support the website?



sjekkdeg.no

• Key design features:

 Use of multimedia

 Personalised appearance

 Interactive, game-like environment



Instructions for 
condom use





sjekkdeg.no

• Key design features:

 Use of multimedia

 Personalised appearance

 Interactive, game-like environment



Choosing an avatar





 Sjekkdeg.no – Main menu



 The three sections

Clinic

Cinema

School



sjekkdeg.no

 Advertisements in FB were set up.

 Duration: 1 month (April 2013)

 Target group: Youths aged 13-25 years

 Limit: 3000 NOK (375 €)



sjekkdeg.no - results

 Use of sjekkdeg.no in 2013

 Access from:

 Desktop 73%

 Mobile phone 17%

 Tablet PC 10%



sjekkdeg.no - results

 Use of sjekkdeg.no in 2013

 3670 sessions

 20.6 pages / session

 5.9% bounce rate



sjekkdeg.no - results

 Use of sjekkdeg.no in 2013

 3670 sessions, average 221/month (excl. April)

 20.6 pages / session

 5.9% bounce rate

• FB advertisement campaign April 2013

• 1193 sessions

• 16.7 pages / session

• 3.1% bounce rate



sjekkdeg.no - results

• FB advertisement campaign April 2013 cont.

• 457 sessions (38%) referred from FB

• Only 35 «likes» on FB



sjekkdeg.no - results

 Conclusion:

 Advertising in social media may help to educate young people

 Social media campaigns have a cost

 More research on clinical outcomes



Thank you!


