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https://www.youtube.com/watch?v=bt8cfeBM4mI
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Short and sweet 

messaging



“I don’t have the time or energy to 
read more than 2.5 sentences at a 
time. When I am on social media 
sites, if a brand fails to grab my 
attention fast, I’m gone. Give me 
what I need quickly and I’ll be more 
willing to make a purchase from 
you.”

-Amanda Osborne, millennial





















“I think it's important to 

remember that Millennials want 

to digest everything as quickly 

and easily as possible. We 

want to read on the go on our 

mobile devices.”

-Rachel Sprung, millennial



Millennials check their phones

times a day!





Is your site mobile friendly?



Test yours at:
https://www.google.com/webmasters/tools/mo

bile-friendly/





RAZ Mobile

razmobile.co

m
reed.alberg@razmobile.c

om



Make it fun and 

inspiring



“It's the combination of a personalized 

experience and an inspiring message 

that motivates my purchasing 

decisions and this is hard to do using 

traditional marketing channels. Those 

who take their online presence 

seriously have the best chance of 

engaging me and moving me towards 

a purchase."

-Frank Isca, millennial



“What really gets my attention is 

content that speaks directly to me…. 

With so much content on the web and 

so little time to pay attention to it, it’s 

more important than ever to use 

extremely targeted, high quality 

content to appeal to Millennials.” 

-Ginny Soskey, millennial



https://www.youtube.com/watch?v=XPdD8vizLT0










3 weeks 

787,614 

impressions 

Men ages 21-35

3,058 click thrus





https://www.youtube.com/watch?v=xEcW3WvjSrg


Make it 

shareable



“The only way to get me to consume 

something is to reach me at the right 

time – most likely in one of those 

social channels – and teach me 

something, make me laugh, help me, 

or give me something I can share with 

my friends and peers that will make 

me look cool, smart or funny.” 

-Shannon Johnson, millennial



“Show me something that will stick 

with me throughout the day – a funny 

video, a thought-provoking blog post, 

something I'll want to post on my 

Facebook wall or go tell my friends 

about. Make it relevant to me and my 

needs and interests.” 

-Sarah Goliger, millennial

























































https://www.youtube.com/watch?v=vfyh48EM0nE


March Matchness Campaign









https://www.youtube.com/watch?v=upFf7yz_gxo


Short and sweet messaging1.
Make it fun and inspiring2.
Make it shareable3.










